


Stop the Dripping from Condensation
From the Largest Ag Building to the Smallest Carport...

Ask for it from your preferred steel panel supplier
Visit our website at www.dripstop.com or call us at: 1-(937) 660-6646

A Necessity for Any Metal Roofed Building That is Not Climate Controlled.

Keep Everything Under Your Roof Dry.

• Post Frame/agricultural buildings

• Steel buildings

• Self-storage

• Workshops/unattached garages

• Carports, truck ports & RV storage

• Open-walled structures

• Helps fight corrosion

• Saves money

• Easy to clean

• Stops bird nesting

• Durable, rip & tear resistant

• Cuts down on time of construction

Better Science Equals Drier Buildings
When condensation occurs, moisture gets stored in the specially 
designed pockets of the DripStop membrane. 
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From livestock to equipment, you can trust DripStop to protect and keep the contents of your building dry.
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PUBLISHER’S NOTE

Dear Readers,

You may have noticed a change. Th is 

is the fi rst issue of Garage, Shed and Car-

port Builder you have received where it 

was not included with another magazine.  

With our seven magazines we have a 

degree of overlap. If you build garages, 

you probably do similar types of con-

struction covered in Rural Builder or 

Frame Building News. Th is overlap domi-

nates how we launch new publications. 

We hope our existing subscribers will 

fi nd the new magazine interesting and 

subscribe. Th en we have outside advertis-

ing, presence at trade shows, and digital 

promotions to grow subscriptions beyond 

our existing subscribers.

Th is is the fi rst issue of Garage, Shed 

and Carport Builder that exclusively mails 

on its own. My baby has grown into a 

full-fl edged magazine standing on its 

own merits.

Th ank you to our advertisers and 

subscribers that have made this growth 

possible. I hope you like the magazine 

enough to share it with a friend and help 

us continue to grow.

Gary Reichert, Publisher

gary@shieldwallmedia.com

An Exclusive Change

ASC MACHINE TOOLS, INC. WWW.ASCMT.COM TEL: (509) 534-6600 

PREMIUM QUALITY ROLLFORMING MACHINERY - MADE IN THE USA SINCE 1949

SINGLE & MULTI TRIM LINESROOF & WALL PANEL LINES ROLL-UP DOOR PANEL LINESTRACK LINES

DRUM ROLL-UP STATIONCZ PURLIN LINESCHANNEL LINES PANEL SEAMING STATION

SPOKANE, WA USA

EDITOR’S NOTE

Th e arrival of a new season is exciting; 

it brings new work, new projects and 

more opportunities to have them 

published! As your  builds progress, keep 

us in mind. 

In this fall issue of Garage, Shed and 

Carport Builder magazine, you’ll fi nd 

subjects both informative and inspiring 

including planning and building horse 

run-ins, insights on upselling premium 

fl ooring, safe shed hauling, and building 

portable, multiuse one-car garages. 

Industry “Show” season is rolling 

on. Th e must-attend Construction 

Rollforming Show in New Orleans this 

month and our Garage, Shed and Carport 

Builder Show this January in warm and 

sunny Greenville, South Carolina, present 

you with opportunities to network, grow 

and succeed.

Don’t miss out on these opportunities, 

and make it a season to remember for 

you and your company.

Anthony Brass, Managing Editor 

A New Season, and It’s Showtime
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Versatility defined 
for shedbuilders

You need a supplier that 

has the versatility to deliver the 

highest quality products, best-in-

class service and operational capabilities. 

PPG VERSOLON™ solutions exists to bring you 

a complete universe of finishing solutions in one place, 

backed by a global leader in coatings innovation. 

Trend-setting color that sells

PPG works closely with the new home industry and 

is knowledgeable about what colors are trending with 

consumers and how that translates to homes and sheds. 

We provide color consultations and programs specific to 

the shed industry, ranging from custom color palettes and 

support collateral to digital color renderings and solutions for 

promoting, displaying and selling color.

To learn more, visit ppgversolon.com

Versolon is a trademark and the PPG Logo is a registered trademark of 
PPG Industries Ohio, Inc.. © 2022 PPG Industries, Inc. All rights reserved.
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NEWS

In mid-August, Inc. Magazine released its list of 5000 fastest-

growing privately-owned companies in the United States. Several 

shed manufacturers and companies related to the shed industry 

made the list. 

Fisher Barns, a shed builder headquartered in Abbeville, 

South Carolina, was ranked #4230 on the list with a three-year 

revenue growth rate of 109% for the period from 2018-2021.

Founded in 2003, the company has seen expanded growth in 

the recent years. In addition to simple sheds and storage build-

ings, their product lines have grown to include prefabricated 

garages, cabin shells, horse 

barns, dog kennels, outdoor 

kitchens, children’s playhouses, 

lawn furniture and more.

Marvin Fisher, co-owner 

of Fisher Barns, credits the 

company’s growth to three main 

factors: product availability, 

competitive pricing, and an 

energized local economy. Fisher 

Barns focused on their products 

that were the most profi table. 

From there, the production team 

worked to simplify work processes and become more effi  cient. By 

focusing on fewer types of products and becoming more stream-

lined in their workfl ow, the company was able to produce a larger 

volume of products. 

Looking to the future, Marv commented, “We hope to main-

tain the effi  ciency and profi tability we have currently, and at the 

same time look for ways to expand into other products in order 

to continue to stimulate more growth.” 

For a second straight year, Esh’s Utility Buildings, a shed 

builder headquartered in Burkesville, Kentucky, has been named 

to the list. Th e company was ranked #1533 on the list with a 

three-year revenue growth rate of 418% for the period from 

2018-2021. Esh’s Utility Buildings was included on the list under 

its Kentucky state-registered business name, Gingerich Struc-

tures, LLC.

Founded in 1984, Esh’s Utility Buildings has experienced sig-

nifi cant growth since being acquired by new ownership in 2019. 

Traditionally, the company’s product lines were focused on sheds, 

prefabricated garages, and other storage buildings. In recent 

years, they’ve expanded into additional categories, including 

cabin shells, children’s playhouses, horse run-ins, dog kennels, 

chicken coops and more.

Also making the list for a second consecutive year is Sheds 

Unlimited, a shed and garage builder based in Morgantown, 

Pennsylvania. Th e company was ranked #4997 on the list with a 

three-year revenue growth rate of 80% for the period from 2018-

2021.

Since its beginnings in 1988, Sheds Unlimited has expanded to 

become a top manufacturer of prefabricated sheds and garages in 

the Mid-Atlantic region. Over time, the company’s business has 

evolved from dog kennels to storage sheds and beyond. Deluxe 

storage sheds, multiple-car garages, and other large buildings 

now make up the majority of the company’s product off erings.

Th e company credits much of its growth to the people behind 

the scenes. What are the top reasons for Sheds Unlimited’s ongo-

ing success? “Our team, our team, our team,” said Slava Mashkov, 

Sheds Unlimited’s HR manager. “We work hard to make sure 

each person is happy in their po-

sition. Oft en that comes through 

confl ict and debate. Th en we 

fi nd a resolution and we make 

progress.”

Investing in resources and 

training for its team members 

is a strong company value. “We 

strive to provide each person 

here with the tools and knowl-

edge they need to excel in what 

they do,” Austin Beachy added.

Zook Cabins, a modular log 

cabin and log home manufacturer and retailer, headquartered in 

Atglen, Pennsylvania, also makes the list for a second consecutive 

year. Th e company was ranked #1490 on the list with a three-year 

revenue growth rate of 429% for the period from 2018-2021.

Zook Cabins is a family-owned business that was founded in 

2006 and now serves customers across the continental United 

States. 

Th e company attributes its impressive growth to its team and a 

strong vision for future growth even through 2021 with its vola-

tile material pricing and other pandemic-related challenges.

Th e energized team, along with its quality homes and cabins, 

has positioned Zook Cabins as a leading modular cabin manu-

facturer and retailer throughout the United States. “Our goal,” 

said CEO Jonathan Zook, “is to continue to serve our customers 

in even better ways as we expand into the modern cabin and tiny 

home markets.” 

Other shed companies making the list include — but are 

not limited to — Th e Backyard & Beyond, a family-owned and 

operated shed builder operating in Ellsinore, Missouri; GEMCO 

Building Systems, a shed and metal building company head-

quartered in Shreveport, Louisiana; Montana Structures, a shed 

builder located in the State of Montana; Site Prep, a garage and 

shed foundation installation company headquartered in Gap, 

Pennsylvania; Northland Sheds, a shed builder headquartered in 

Milbank, South Dakota; and Northwood Industries, an indoor/

outdoor home improvement center headquartered in Hayward, 

Wisconsin. GSCB

Shed Companies Share Keys to Growth

Prefab cabins in Missouri from Th e Backyard & Beyond.
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Roof
Keeps it cooler and brighter 

with LP® ProStruct® Roof 

Sheathing with SilverTech®

Trim
Gives sheds the look of 

true craftsmanship in both 

cedar texture and smooth 

fi nishes with SilverTech®

Walls
Gives a brighter, cleaner 

look with LP® SmartSide®

Panel Siding with 

SmartFinish® Technology

Floor
Offers a tough, pro-grade 

fi nish with LP® ProStruct®

Floor with SmartFinish®

YOUR TOTAL
SHED PACKAGE.

Treated engineered wood materials from LP® Outdoor 

Building Solutions® feature innovations to deliver 

years of toughness and beauty.

See our full lineup at LPShed.com 

Shed It Your Way.

© 2022 Louisiana-Pacifi c Corporation. All rights reserved. All trademarks are owned by Louisiana-Pacifi c Corporation.
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Culture of
Structure

& Steel
Carport Central Builds Projects and Relationships

BY ANTHONY BRASS
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BUSINESS PROFILE

Albert and Jay Lara began 

working in the building 

industry for someone 

else. Th e company they 

worked for helped many 

in North Carolina fi nd building solutions. 

However, the Lara brothers wanted 

to establish their own company, so in 

2014 they founded  Carport Central, an 

online dealership. Th e company was then 

expanded into physical locations and 

has grown rapidly. Rather than serving 

just North Carolina, the business serves

dozens of states; in 2020 alone, they 

provided more than 1,200 customers with 

metal buildings.  

“I think initially the Laras had a 

much larger vision,” says Harrison 

Kyles, assistant marketing director. He 

adds Jay was especially interested, with 

his engineering background, and saw 

an opportunity to build larger metal 

structures and larger garages. Th ey wanted 

to reach out to more customers with 

varying requests and meet their needs. 

An early challenge was getting their 

name out and marketing to a broader 

audience. “One thing we did was focus on 

premium quality with everything that we 

build,” Kyles says. “We wanted to make 

sure whenever we created a structure 

that it lasted a long time.” He says this 

built a strong reputation that extended 

beyond the Carolinas. Carport Central 

was named as one of the “Fast 50,” an 

award given to one of the fastest-growing 

companies in the region.

Albert and his team have come a 

long way since 2014. Th ey build metal 

structures for many diff erent applications. 

In addition to carports and garages, 

they build industrial warehouses, large 

commercial and ag buildings, larger 

garages for multiple vehicles, like fi re 

stations, and smaller residential metal 

structures. “Th ey had a mindset then to 

see what metal buildings could be,” Kyles 

recalls. Carport Central recently installed 

a 35’ x 35’ two-car garage and RV storage 

combo.

‘Pre-emptive Strike’
In 2020, the company foresaw a steel 

shortage so pre-empitvely bought up a 

large quantity of steel. 

“We bought quite a few tons of steel 

and sold to the smaller folks,” Kyles 

recalls. Th ey possessed the most steel 

in their area and sold it to dealers — 

without jacking up the price. “Th at 

changed the game for everybody as well,” 

he says, “selling it at cost.”

In addition, to combat any drops in 

sales, they invested more in marketing.

Kyles says they started a couple diff erent 

marketing series focused on more 

NewBusiness Profile GSCB Carport Central6R.indd   9 9/19/22   11:48 AM
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BUSINESS PROFILE

information-based content to aid 

potential clients. “Th ere is so much to 

learn and so many diff erent components, 

a lot of diff erent points you can miss 

— a lot to take in. We want to make 

sure everybody is making the decision 

that’s right for them.” Kyles adds they 

want customers to get the products and 

services that meet their needs and are 

able to use them for years to come.

Growing Their Base
Located in Mount Airy, North 

Carolina, Carport Central has more than 

28 dealers across the US. It is essentially a 

dealer and its own entity. 

However, it works within the American 

Building Network. “Th ey [American] 

are the manufacturers; they build the 

structures,” Kyles explains. Carport 

Central is mostly an online dealer. “We 

call this the ‘Amazon’ of the carport 

industry.”

Th e growth requires understanding 

homeowner needs. Kyles says the 

residential housing market is challenging 

to enter. “It’s a whole diff erent ballgame 

when somebody’s going to be inhabiting 

the structure with a risk Cat 2 or 3 and 

you have to accommodate it with a lot 

more bracing and foundation.” 

Kyles says their success comes from 

close communication with customers and 

contractors. “We talk back and forth with 

everybody, try to get them the best price 

and best manufacturer for their area. 

Who can get it out the fastest and meet 

in the middle and get pricing, then what’s 

going to work best for that customer.” 

Customers use the 3D estimator tool 

on their website to visually plan their 

structure. “Th ey can submit diff erent 

inquiries and applications and we use our 

CRM systems to keep track of these.”

He says coordination with builders 

is imperative. “You have to work 

cooperatively with a lot of diff erent 

homebuilders, the installation crew, and 

people that fi nish out the rest.”

Th ey work with builders who put 

up barndominiums with new attached 

garages. Carport Central partners with 

Trac-Rite doors when adding automatic 

roll-up doors. Attached garages on new 

barndominiums present challenges. “It’s 

very specifi c engineering for that,” Kyles 

says, “to create a residential home for the 

same kind of construction and baseline 

you would build for a 20’ x 20’ carport. 

You’re applying additional ‘home’ 

engineering.” 

When a garage is not part of the 

plan, the company off ers carports. “We 

push for them. Carports are essential, 

especially to keep cars in decent 

condition. Th ey are phenomenal for that.” 

Many of their builds are larger, such as 

40’-wide structures including triple-wide 

roof styles, providing a lot of storage. 

Th e company adds barriers to the 

undersides of roofi ng components 

to prolong the life of the structures, 

especially carports and ag buildings. 

Kyles says adding vapor barriers is 

important. “We off er DripStop as well 

inside all the buildings.” 

NewBusiness Profile GSCB Carport Central6R.indd   10 9/19/22   11:48 AM
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Communication & Tours
Kyles says the people at Carport 

Central have a very accommodating 

communication style; they try to think 

like the people they’re working with. 

“What’s going to be the most comfortable 

for the customer?” Kyles and the team ask.

Th e company uses e-commerce, phone, 

and face-to-face interaction. Th ey have an 

“open-door” policy and are available to 

meet in person. It even off ers clients tours 

of its main offi  ce, industrial warehouse 

and shop.

“Th e tours show visitors the entire 

process; they get to see everything and 

fi nd out how we operate.” Th ey hear the 

early calls in the sales process right up to 

taking the order. Th ey see where and how 

the building is constructed. “We have 

our own roll-former,” Kyles says. “Th ey 

get to see that entire process.” American 

Building Network, their sister company, 

is in the same building. Half of Carport 

Central works at the facility. 

Kyles and his marketing department is 

not far from the shop section. “Luckily, 

we don’t hear metal clanging too much.”

Playing In The Minor Leagues
Th e company builds many types of 

structures for many types of clients. Very 

few are for sports teams, but they supply 

batting cages for  the Class A-affi  liate 

Myrtle Beach Pelicans, a minor league 

Phone: (334) 283-4030   -   Fax: (334) 283-4032
Email: grfast@centurytel.net

Siding Screws
Trim Screws

Self-Drill Screws
Deck Screws
Wedge Anchors

REMEMBER, when you need it 
fast, think Golden Rule Fasteners! 
Most orders ship the same day!

Lag Screws
Flat Washers
Closure Strips
Vented Closure Strips
Vented Closure Rolls
And more!
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baseball team.

Th e cages include 12-gauge metal 

“legs” and 26-gauge metal panels. “I was 

able to go to the Pelicans photo shoot and 

speak to them, connect, get footage, and 

see how the product helps them,” Kyles 

recalls. “If there’s some sort of shelter 

needed, we build for your way of life.”

Industry Direction & Culture 
Kyles admits this is a fast-changing in-

dustry. “I think it is everchanging – there 

are so many diff erent innovations, things 

that change day-to-day.” He says the sky’s 

the limit when looking for applications 

in your work. “You can go as far as your 

imagination takes you.” 

Th e company exercises its imagination 

and develops its culture through group 

talks and visits to Myrtle Beach. Albert 

rents out a place for his team and speaks 

briefl y to his group at the beginning. 

Th ese gatherings mostly consist of sitting 

and socializing, relaxing, and building a 

convivial, family atmosphere. 

“It’s a very tight-knit group,” Kyles 

says. “Our core focus is on helping one 

another.” GSCB

BUSINESS PROFILE

Your Trim Shop Suite
Transform your coils into satisfi ed customers!
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 for ease of access.
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Sheds built for muti-purpose use are more popular 

than ever. Th e portable one-car garage is another 

structure that can provide versatility in storage 

options. 

Many want to use the extra space for more than 

just storing tools and backing in the riding mower. Th e one-

automobile shed provides a solution for car storage, especially 

when a homeowner has two cars parked in their existing garage 

and they don’t want a third vehicle parked outside and exposed 

to weather. 

Portable garages are manufactured with, or set on, a 

temporary foundation so they can be relocated conveniently and 

economically. Owners don’t have to worry about leaving them 

behind when they move. Th ey aren’t forced to sell that third 

vehicle due to a lack of storage at a new residence. Many asking 

for these sheds want the ability to park a car, motorcycle or even 

small pickup truck inside. When you off er this type of portable 

shelter, you’re adding more potential buyers. 
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Serve as Multi-Purpose Storage
BY ANTHONY BRASS

Portable
Garages

Th e High Barn style
one-car garage.

PHOTO COURTESY OF NORTHLAND SHEDS.
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Sheds with 4x4 or 4x6 skids underneath are considered 

“portable.” Th ere are other components that make them portable 

as well as useful for car storage. 

“All of our sheds are portable; each has its own fl oor 

structure,” says Mervin Miller of Northland Sheds. “We try 

to explain the advantages for each, depending on what their 

storage needs are. Th ere’s a limited amount of structure you 

can put into a wooden [shed] fl oor,” Miller says. Customers like 

these fl oors in garage sheds for long-term vehicle storage as 

there’s less moisture buildup. “Th e wood fl oor has an advantage 

because of the ‘dryness’ of the fl oor; there’s no condensation 

buildup on the fl oor.”

Th e use of sheds for reasons once thought unorthodox doesn’t 

seem to be dissipating. Austin Beachy of Sheds Unlimited says 

portable sheds that are large enough to park a car are popular.

“We do pretty well with them,” Beachy says. “Th e 12’ x 24’ is a 

pretty common size.”

He says some specifi cally ask for a shed to use as a car garage. 

But keeping a daily-use vehicle in this type of storage comes 

with a caveat.

“We generally don’t recommend using it every day, pulling 

[a car] in and out on wooden fl oors,” Beachy cautions, “you’re 

inducing a lot of stress rolling across it.” He adds this results in 

the rest of the shell of the building outlasting the shed fl oor. 

He recommends building directly on a concrete pad. “We 

omit the wooden fl oor, bring out a layer kit and bolt it on top of 

the concrete pad.”

Beachy recommends using 4” to 6” of concrete. However, if 

owners only want wooden fl ooring and prefer lighter materials 

for easy portability, and still park a car and pull out daily, he says 

install 2x4s that are closer on-center to “beef up” the fl oor and 

provide more support.

Wooden fl oors are lighter, aiding shed-portability, but 

reinforcing the fl oor requires heavier applications and extra 

layers. “Our sheds fl oors have a 16” on-center-spaced fl oor joist 

area that’s essentially supporting that plywood.”

Th ese portable sheds are constructed to sit on either a 

permanent foundation or temporary one. Th e diff erence is 

in the fi nal foundation and fi nish. Temporary foundation 

fi nishes contain materials that are easy to disassemble, load and 

transport.

“It’s easier just to bring a building with the wooden fl oor and 

set it down,” Beachy says. “We can do that with one driver.”

Measuring Sheds & Car Lengths
Beachy says you’re basically building the shell of these shed 

buildings. He says calculate the length that you need.

“If your car is taking up 16’ to 20’ of that room, and you want 

an extra 10’ for a workshop area or storing yard equipment, do 

a 12’ x 30’ or 12’ x 36’ to have that additional room around that 

Th e 12’ x 20’ classic style 
one-car garage.
PHOTO COURTESY OF NORTHLAND SHEDS.
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Portable garages off ered with optional colors and trims.
PHOTOS COURTESY OF SHEDS UNLIMITED.

vehicle to store things.”

Beachy says building these sheds at 16’ widths is ideal. He 

adds 14’ of width space inside is suffi  cient to open your car 

doors and get out.

“At 12’ it can feel slightly cramped, but it’s still doable.”

Sheds Unlimited uses ProDoor garage doors on these one-car 

garages and other sheds. 

“You’re talking about a garage door that’s 9’ wide,” Beachy 

says. “So, you can pull a car in and out comfortably. Once inside 

you’ve got a couple extra feet on each side to swing your doors.”

Motorcycle owners storing or parking their Hogs have an 

option. Th ese sheds provide the smaller vehicles proper shelter 

and even more space for owners to work with than when 

parking a car inside. 

Full-size cars and cycles aren’t the only vehicles for these 

sheds. “People want to drive their side-by-sides [ATVs] in and 

out conveniently,” Miller says. He says the doors with wider 

openings on garage-sheds make it easier to pull their ATVs in 

and out. Northland Sheds uses Clopay doors on their projects. 

Miller adds these come in varying widths, and are typically 

insulated. 

Ventilation & Insulation 
Shed-garage combos with proper ventilation increase airfl ow 

and release VOCs from cars, running or not, and vapors from 

gas cans. 

Windows or side doors provide plenty of ventilation. “As far 

as adding doors or windows, that’s easy to do. Windows have 

screening, so in summer you just throw them open; the building 

airs out pretty quickly,” Beachy says. 

Th e main garage door of the shed allows a proper opening for 

allowing exhaust to escape. 

Beachy says built-in roof ventilation for these sheds isn’t 

usually necessary, but it is an option off ered early in the 

planning stage. Th ese sheds aren’t usually insulated, he adds, 

which keeps the overall weight and portability in check, but 

adding insulation to walls and a main door are options. “We can 

get the doors with vinyl- or steel-backed insulation.”

Th e portable garage-shed allows several design options and 

themes, from a man cave to working space, around the vehicle.

“You can turn any shed into an offi  ce or ‘cave-area’ of sorts in 

almost any confi guration, as long as it’s properly thought about 

ahead of time where you add insulated doors, windows and 

venting,” Beachy says.

Conclusion
Th e portable garage adds another structure to the list of 

off erings you can provide to customers. Th e multiuse shed 

trend refl ects the mindset of customers who seek versatility and 

portability. Building a structure that can be moved from location 

to location and used for a variety of applications make for a 

practical, appealing option for consumers. GSCB
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Imparting knowledge on customers about the sheds 

you build establishes rapport. Providing them with 

information about higher-grade fl ooring options may 

be an opportunity for an upsell. Upgrades add value by 

increasing a shed’s lifespan and completing a fi nished 

look to the fl oor. 

Upgrading the shed fl oor provides you with an opportunity 

to optimize the sale with a customer who already trusts you. 

Th is extra eff ort showcases your product knowledge and keeps 

those you’re working with informed about how those products 

prolong the life of their shed and add to their shed enjoyment. 

Th e Customer Lifetime Value (CLV) is the net profi t 

contribution made by a client to your company over a period 

of time. Th e longer the relationship, the higher the profi tability 

factor. Focus the approach on how the upgrade is worth the 

extra investment. Th e straightforward approach of explaining 

exactly why premium fl ooring or another upgrade is benefi cial 

keeps your customer involved in the conversation as well as 

other potential future work. Explain the features and benefi ts for 

the higher-end choices. 

Shed fl ooring typically consists of pressure-treated or 

untreated plywood or a base made from composite materials. 

Discussing all the options presents an opportunity for a fl ooring 

upgrade/upsell. Enhanced versions of basic fl oors (those with 

diff erent materials that make a shed fl oor more durable) require 

extra attention but are worth your time. Upselling the customer 

to include higher-end products falls on the ability to list the 

specifi cs why these options are worthwhile. You’re not just a 

salesperson — you’re a Subject Matter Expert (SME).

Don’t Oversell
Before recommending an upgraded shed fl oor option, the best 

practice is to fi rst ask what is going inside the structure. Engage 

your customer by asking “open” questions. (Open questions 

require more than a yes or no answer.) Th is will help you learn 

about their specifi c needs and intentions. Th en, follow-up with 

the fl ooring options that meet their requirements. 

“Th ey have to be very communicative about what the usage 

is,” says Erica Goodnight, CEO, Union Grove Lumber. “You 

want to upsell but you don’t want to oversell. You want the trans-

action to be one where somebody feels they are getting value in 

whatever option they’re choosing.”

Shed Flooring
Option Upgrades

Explain Features & Benefi ts to Close An Upsell
BY ANTHONY BRASS

Tongue and groove plywood used for shed fl ooring.
PHOTO COURTESY OF UNION GROVE LUMBER.
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She says a premium fl oor-option upsell depends on what’s 

going inside, so then the sale becomes a “usage-based” one. “Th e 

salesperson [builder] needs to make sure the buyer of the shed is 

buying a fl oor appropriate for their usage.” 

Th e look also matters to shed owners. For example, treated 

plywood fl ooring vs. PerformMAX, an OSB-based fl oor with 

a medium density overlay (MDO): Th e diff erence in those two 

is appearance. “Does the homeowner want to ‘see’ plywood 

underlayment or a consistent brown face (MDO)?” Goodnight 

asks. Aft er hearing a description of MDO, “many folks prefer 

one over the other.” Or they make a decision aft er they research 

the options. 

She adds the MDO option has a brown paper “face” so it looks 

very consistent throughout the entire shed fl oor. Th e upsell is 

now geared more toward the aesthetics — the desired look. “You 

can sell it based off  an aesthetic purpose,” she explains.

Th e upgrade must be relevant to the client. Th e climate 

and weather must be considered before pursuing a specifi c 

fl oor type. Humidity levels are lower or less consistent in 

some regions when compared to others. Off ering the treated 

underlayment or treated plywood fl ooring may not be needed 

to lessen the adverse eff ects of high moisture exposure, therefore 

not necessary to mention. 

“Treated underlayment is a defi nitely an upsell over just Brite 

untreated underlayment,” Goodnight reminds. Specifi c prod-

uct off erings only matter if the client sees the need, not just the 

desire, to have it installed. “If you’re building in Nevada where 

it’s super-dry, you don’t need the treated material as you would 

need in the Southeast where it’s super-wet.” 

Explain all the features benefi ts of the appropriate materi-

als. “Dealers or builders need to be the ones most familiar with 

whatever product their selling,” Goodnight reiterates. 

She says off er an upgrade of products under the fl oor, too. 

“What centers are you running on the fl oor joists?” she adds. 

Th ese should be reviewed before suggesting upgrades. “Are you 

running 12”, 16” or 24”? If you’re running a 24” center, you’re 

not going to put any type of equipment in there and maintain 

the vitality of that shed,” Goodnight cautions. “But, if you’re run-

ning 12” centers and only storing craft s, that’s overkill.” She adds 

communication is key and making sure what is under the fl oor 

www.garageshedcarportbuilder.com  21
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is appropriate for the shed’s use before you advise it 

in a sale. 

Aft er you explain the features and benefi ts of 

the upgrade, the owner should be knowledgeable 

enough to make a decision. However, you should 

ask if there’s a possibility that they will use the shed 

for a diff erent purpose down the road. Or if there’s a 

chance they will store heavier equipment or vehicles 

in the future. Th e answers you receive may have an 

impact on what you off er. “If they’re going to even 

think about storing something with more ‘intensity’ 

in it, [builders] are going to have to help them plan 

for that,” Goodnight says.

Warranties are Warranted
Warranty information should be included on 

product upgrades. A quality warranty makes a high-

end fl oor off ering more attractive. Th ese cover the 

cost of replacement or remedy. 

“As far as warranties, the upsell is there,” Goodnight says. 

She refers to the OSB-based, MDO fl ooring, like PerformMAX, 

versus typical plywood mill warranties. “Th is has a 25-year 

manufacturer’s warranty, and plywood does not.” She says it’s 

important to point out the number of years the warranty carries 

or if it’s excluded. 

Th e owner makes the decision, but the aesthetics overshadows 

warranties for some. “Some don’t care about a warranty; they 

just want plywood through and through. It looks beautiful, but 

doesn’t carry a lengthy warranty, if any.” Goodnight says warran-

ties, no matter the coverage, add value when available.

“Th e warranty, for myself, is what would win me over,” Good-

night says. Union Grove Lumber says they try to make sure 

that all of their mills off er warranties on products; they say the 

signifi cance of the warranty, including which mills and products 

carry these, is just as important to them as it is to shed builders 

and owners.

Again, Goodnight stresses you need certainty that the fl ooring 

you install, as an upgrade or not, is suitable for shed applica-

tion. Th at is, one product may only have a warrantee when used 

for residential purposes while another product has a warrantee 

specifi cally for commercial and shed installations.

Material Choice and Coatings
Plywood commonly used in fl oor construction are usually 

from 3- through 6-ply. But many options, including tough 

overlays, increase the potential for the upsell: water-resistant, 

pressure-treated plywood hot-pressed with oils; modular fl oor-

ing systems with exterior-grade CDX plywood; OSB-based 

composite fl oors made from Southern Yellow Pine chips tossed 

in solid and liquid resins with MDO “smashed” in, creating 

varying thicknesses; anti-slip, anti-fatigue fl ooring; diamond 

plate tops, useful for sheds with a shop; PVC nitrile sponge 

rubber; and tongue and groove fl ooring. Other off erings include 

coatings, like epoxy or concrete paint.

“Homeowners can add whatever they want to the top and 

make it look as nice or as ‘industrialized’ as they want,” Good-

night says.

One example: If a multi-purpose shed will be used as a garage 

in a non-arid region, keep the added moisture in mind. Cars 

bring in water on the tires and body — especially in winter —

which drips and collects on the fl oor. Be sure your customer 

understands that the upgraded fl ooring will prolong the life of 

the building and their enjoyment of it.

Selling a Home and Shed
Sheds are showcase structures. When upgrades are incorpo-

rated, these complementary buildings increase the value of the 

homestead, which can be selling points later on. Th e shed — and 

its upgraded fl ooring — becomes a feature of the property sale. 

“A lot of HOAs require sheds to be a certain ‘aesthetic’ look, 

as a way to help your home sell in the future,” Goodnight says. 

“Sheds can defi nitely help increase the value of your home, as an 

added extension for storage or even offi  ce space.”

Conclusion
Off ering upgrades to the shed fl oor not only adds profi t, but 

gives your clients quality and value they desire. When they’re 

educated in the features and products available that enhance 

their shed, increase the value of their property, or add to the 

aesthetics of their investment, both parties are thankful for the 

upgrade. GSCB

BUSINESS BUILDING

Th e PerfomMAX shed fl oor has a 25-year manufacturer’s warranty. 
PHOTO COURTESY OF UNION GROVE LUMBER.
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Pneumatic Stamping
COVINGTON, OHIO

USA

Proudly Serving Customers Since 1998!

BUY DIRECT AND SAVE!

Call Today 1-800-581-4645

 We are the manufacturer specializing in:
Metal Roofi ng
Post Frame & Tube Buildings
Pre-Engineered Metal Buildings & Storage Solutions
Components and Accessories

45 Year SMP Paint Warranty
Over 20 Colors Available
Order Today, Pick-Up Today
On In-stock Roofi ng & Supplies
Delivery within 72 Hours on Most Products

= BUILDING INVESTMENT PROTECTION

www.directmetalsinc.com         855-800-8878

HWH & PANCAKE FASTENERS • ANCHORS • PIPE FLASHINGS
REFLECTIVE INSULATION • POLYCARBONATE PANELS

SOLID & VENTED FOAM CLOSURES

Let DMI complete your building project 
with Code Approved & Warrantied:

864-446-3645
coldspring@wctel.net

www.coldspringmetal.com
2139 Hwy. 20 N  • Abbeville, SC

• Bends 2.5” square tube, 2.25” square tube,
 2” square tube & 2” X 3” rectangular
 tube 12 & 14 ga.

• Full radius corner bend

• Adjustable automatic
 stops for pitch change

• Reliable - Dependable
 and easy to use
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BUSINESS CONNECTIONS

DID YOU KNOW?
It costs less to buy a Business Card ad than it does to have cards printed.

We even give your “cards” to more than 40,000 potential customers.

Actual Card Size

(3.5” x 2”)

FOR MORE INFO CONTACT MISSY BEYER:
missy@shieldwallmedia.com 920-216-3007

®

MATERIALS TRAILER
DESIGNED FOR METAL ROOFING 
AND POLE BARN INDUSTRIES, 
TRANSPORTING BUILDING 
SUPPLIES AND
RAW MATERIALS

PineHillTrailers.com | 717.288.2443

We provide helpful connections through a monthly print magazine.  
Promote your business to Amish and Mennonite communities who still rely  

on print magazines. Mailing 80,000 copies monthly.

    advertise@plaincommunities.com
   (717) 362-1118         plaincommunities.com
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Lebanon, PA
10 Enterprise Court
Lebanon, PA 17042

Bridgton, ME
24 JR Mains Drive
Bridgton, ME 04009

Orwell, OH
161 Grand Valley Ave
Orwell, OH 44076

Howe, IN
7180 N 050 E
Howe, IN 46746

EVERLAST II EVERDRAIN

AZM® with Activate Technology
COLORBOND® Paint System

Cut Edge Corrosion Inhibitor (CECI)
Heat forming

Most corrosion resistant panel in the 
industry
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new products
B Y  R U R A L  B U I L D E R  S TA F F

 BOR-MAX SERIESEARTH AUGERS
General Equipment Company has in-troduced the 2350 Bor-Max™ Series earth augers and auger extension, off ering dig-ging performance for small, hand-held type earth auger products. Th ese augers are specially designed to drill through unconsolidated soil classifi cations, such as loams, sands, soft  clays and granular rubbles.

Th e Bor-Max Series earth augers are engineered with heavy-gauged helicoid-type fl ighting and axle to better withstand bending and torque loads. Overall, the augers are built to be aggressive with soil penetration, requiring less horsepower to dig a hole. Cupped fl ighting in combina-tion with an increased fl ighting pitch is intentionally designed to maximize the amount of soil removed to produce clean-er holes with less spill back.Th e cast-steel boring head features an alloy-steel screw bit and heat-treated cut-ting blade that are easily fi eld replaceable to ensure minimal downtime. Th e cut-ting blade’s outside edge extends past the boring head and fl ighting to extend ser-vice life of the auger. Th e augers come in nominal diameters ranging from 2” to 8” (51 to 203 mm). Th e plain shaft -type au-ger extension can be used with all auger sizes and increases the digging depth by 15” (381 mm).
Th e Bor-Max series earth augers are designed specifi cally for use with General Equipment Company’s 200 Series EPIC™ hole digging products plus competitive products utilizing 1” diameter auger drive connections. 

www.generalequip.com 
 DISPOSABLEHARD HAT LINERSNoSweat has created the fi rst disposable performance liners specifi cally for hard 

hats that absorb sweat instantly while pre-venting odors, stains, acne and the con-stant need to stop and wipe up sweat with a towel or a shirt sleeve. NoSweat American-made thin lin-ers off er a universal fi t in all brands and makes of hard hats and bump caps. Th e liners are compliant with major safety standards requirements. Th ey can be in-stalled in seconds by peeling and stick-ing a liner to the inside of the headwear. SweatLock technology instantly begins to absorb sweat. Moisture is locked inside the liner to help prevent dripping sweat, fogging, sweat stains, acne and odor. Each liner absorbs about 2 ounces of sweat.Th e liners are performance, safety and hygiene based allowing users to keep their eye safely on the job, without distrac-tions that are associated with sweating. Depending on the person and activities being performed, each liner can last any-where from one use up to two weeks. www.nosweatco.com

 EAGLE GRIP LOCKING HANDLE TOOLS
Malco Products, SBC, has announced the launch of Eagle Grip, its newest line of professional-grade locking handled tools. Eagle Grip tools are the fi rst full line man-ufactured at Malco’s plant in DeWitt, Ne-braska, the birthplace of the locking pliers. Forged from the fi nest grades of Ameri-can steel, Eagle Grip tools deliver strong performance on the job and are backed by Malco’s 70-year heritage of innovation, quality and safety. Th e fi rst nine products in the Eagle Grip line include locking pli-ers, clamps and seamers, for use in sheet metal, automotive, welding and agricul-ture applications:

Locking Pliers:  7” & 10” Straight Jaw Locking Pliers; 7” & 10” Curved Jaw Locking Pliers with Wire Cutter.Clamps: 11” Locking C-Clamps; 11” 

Locking C-Clamps with Swivel Pads.Seamers (available soon): 3”, 6” & 9” Locking Sheet Metal Seamers.Verifi ed by third-party testing of the LP10WC (curved jaw locking pliers with wire cutter) versus leading traditional locking pliers, Eagle Grip is the strongest locking pliers in the world. Th ey are made in the USA and backed by a lifetime satis-faction guarantee. www.eaglegripusa.com

 ELASTOMERIC METAL ROOF COATING
Nationwide Protective Coatings (NPC) has introduced PERMAKOTE® metal roof paint, which is a bright white elastomeric acrylic roof coating designed to work on a metal roof system. It is a water-based, high-build formula that possesses acrylic waterproofi ng technology. It also qualifi es for a Class A fi re rating test as per ASTM E84-01, NFPA 101 Life Safety Code. Use of the PERMAKOTE® Metal Roof Paint in conjunction with NPC’s Primer, Seam Tape and Elastomeric Caulk options pro-vide a metal roof restoration system with up to a 15 year warranty.Color matching and custom colors are available.

www.nationwidecoatings.com
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NEW PRODUCTS

Dust Goggles from Brass Knuckle

Brass Knuckle® Grasshopper (BKDST-1010N) dust goggle/

spectacle off ers workday versatility without sacrifi cing comfort. 

A soft , comfortable EVA foam dust fi lter with built-in air chan-

nels fi lls the gap between glasses and the face, keeping dust out. 

Th e fi lter also easily removes, transforming Grasshopper into 

standard protective eyewear. 

Lenses are durable poly-

carbonate, meet or exceed 

ANSI/ISEA Z87.1-2020, 

and are manufactured with 

Brass Knuckle’s N-Fog™ anti-

fog coating. N-FOG performance 

testing shows its anti-fog capability exceeds the world’s most 

stringent anti-fog standard — European EN 166/168 — lasting 

15 times longer. 

Th is high degree of fog protection makes Grasshopper perfect 

for jobs requiring workers to migrate between widely varying 

temperature extremes that make fogging eyewear an 

occupational hazard.

Th e sporty European design features a stylish, wraparound 

lens for an unobstructed fi eld of vision. Bend-but-don’t-break 

fl exible thermoplastic rubber (TPR) grass-green temples provide 

hypoallergenic, non-slip comfort, adapting to any facial profi le 

without distorting optics. Grasshopper is also fully dielectric (no 

metal anywhere). 

www.brassknuckleprotection.com

Hi-Visibility Jackets from Pyramex

Pyramex® Winter Workwear jackets  are designed to be highly 

functional when in the fi eld. Th ey have features that provide 

the protection you require from both a safety standpoint and 

against the elements. 

According to the United States 

Bureau of Labor Statistics, 

more than 20,000 work 

injuries involved ice, sleet or 

snow in 2017. Experts agree 

key factors in staying safe 

when working outdoors in the 

winter include dressing the part 

and being visible. 

Th e RC7P35 Series waterproof, hi-vis jacket has both an outer 

parka and inner jacket. Constructed of highly resilient orang-

polyester, the outer parka has a quilted lining and black material 

on the bottom and at the storm cuff s. With snaps to hold the 

inner jacket in place, the jacket has a bevy of features including 

heavy-duty zipper front closures with snap storm fl aps, a con-

cealed detachable hood with a drawstring and plenty of inner 

and outer pockets. Th e jacket is rated to ANSI Type R, Class 3 

and ANSI/ISEA 107-2015: AATCC 127 Waterproof standards. 

Th e RPB36 Series jacket (shown) features a lime Tefl on™-

treated waterproof, hi-vis rip stop polyester shell. Th e jacket has 

both an outer parka and an inner fl eece jacket. Keep the cold 

out with elastic bands at the wrists, and drawstrings around the 

bottom. Th e outer parka has 8 outer and 2 inner pockets, while 

the inner hi-vis polyester fl eece has 2 outer and 2 inner pock-

ets. Th e RPB36 Series jacket meets ANSI Type R, Class 3 safety 

standards. 

Th e RPB3511 Series jacket has a waterproof black background 

rip-stop polyester shell that is Tefl on™-treated and has 2” non-

connected silver refl ective material. Built tough, the jacket has 

all heat-sealed seams, a dual zipper front closure with a hook 

and loop storm fl ap, and a concealed detachable hood with 

drawstring and slack adjustment. A soft  quilted interior keeps 

you warm along with elastic bands at the wrist and drawstring 

around the bottom to keep you dry. Th e RPB3511 Series jacket is 

safety tested to meet ANSI Type O Class 1 and ANSI/ISEA 107-

2015: ATCC 127 Waterproof standards. 

www.pyramexsafety.com.  

Cordless Finish and Trim Nailers from SENCO

KYOCERA SENCO Indus-

trial Tools (SENCO), an industry 

leader in fasteners and fastening 

systems, has updated its cordless 

fi nish and trim nailers, the com-

pany announced. Th e new F-15XP 

15-gauge fi nish nailer, F-16XP 

16-gauge fi nish nailer, and F-18XP 

18-gauge brad nailer are available 

through SENCO distributors. 

Th e new tools feature SENCO’s 

patented FUSION Cordless Pneumatic Technology and main-

tain the feel and performance of a true pneumatic nailer. How-

ever, they have been re-engineered to be more robust, powerful 

and ergonomic, as well as easier to use and repair than previous 

generations. Each new SENCO cordless tool includes an air 

valve that allows the tool to be quickly and safely depressurized. 

Th e internal components can be easily removed and rebuilt, and 

the tool can be repressurized through the air valve.

“Th e new FUSION fi nish and trim tools were designed to be 

service-center friendly with easy access to internal components, so 

they are even more like a traditional pneumatic tool now than they 

were before,” said Eric Bellman, Senior Product Manager. “While 

other brands require tools to be sent back to the factory, SENCO’s 

new cordless tools can be serviced at any authorized SENCO ser-

vice center, allowing for faster repairs and less downtime.”

Each new cordless fi nish and trim tool powered by FUSION 

technology comes with a 1.5Ah battery and a quick charger, 

a durable storage bag and a 5-year warranty. Th ey are also 

compatible with SENCO’s 3.0Ah batteries included with the 

company’s DURASPIN auto-feed screwdrivers and FUSION 

cordless framing nailers. 

senco.com/fusion
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Tell 100,000
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If your company 
has developed a new 
product for builders 
or contractors, 
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NEWS

National Hispanic Contractors Association 
Appoints New President, Sergio Terreros

Th e National Hispanic Contractors Association (NAHICA, 

nahica.org) has announced the appointment of its new presi-

dent, Sergio Terreros.

Terreros is an experienced marketer and business leader 

whose experience spans marketing plan development, market 

research, media buying, advertising, social media advising, busi-

ness relations, media analysis, and all other areas of marketing 

and advertising.

He is the current president of the Hispanic advertising agency 

11/11 Media. Terreros is excited to take his years of experi-

ence in advertising, marketing, and leading teams of Hispanic 

marketers to NAHICA, where he hopes to grow the organiza-

tion and establish Hispanic contractors as the preferred partner 

choice in all industries.

“I’m excited for this new role in my professional career and 

loving this new responsibility; the construction industry needs 

a well-informed and prepared contractor, and that’s one of my 

priorities and goals in this new role: develop strategic partners 

and create opportunities for the community we represent.” - 

Sergio Terreros

NAHICA’s members include both established business own-

ers and new entrepreneurs. Th e organization is proud to be the 

largest reference of Hispanic culture in the construction area 

by connecting contractors and builders through its expansive 

networks and events like ExpoContratista.

Drexel Metals Extends to the New England Region
Drexel Metals, a provider of engineered metal roofi ng 

systems, equipment and custom fabrication services, announces 

the opening of a facility in Manchester, New Hampshire. One 

of four new nationwide facilities opened in the last year, the 

Manchester location will extend American materials to local 

roofi ng professionals — 100% of the company’s steel and more 

than 95% of its aluminum is purchased domestically. Th e easily 

accessed location and local stock mean shorter lead times across 

the New England region to meet increased customer demand 

for metal roofi ng. 

“We’re excited to better serve existing customers and support 

new ones with outstanding materials and services. At the new 

facility, our knowledgeable and experienced staff  of full-time 

employees can answer questions about diffi  cult builds and assist 

with in-house fabrication,” says Brian Partyka, vice president of 

Carlisle Architectural Metals. 

Th e new location will provide increased access to high-quality 

metal roofi ng products and will also serve local fabricators with 

large manufacturing fl oors, storage space for works-in-progress 

and production services like cutting to length and coil slitting. 

Able to warehouse and distribute 9 million pounds of American 

steel and aluminum, the new location will also be furnished 

with a full range of fabrication equipment, such as portable 

rollforming machines, decoilers and more. 

Garaga Acquires North Central Door
Garaga Inc. has acquired North Central Door, located in 

Bemidji, Minnesota, thus strengthening its position in the 

American market. Th is acquisition will give the company access 

to a distribution network of more than 150 points of sale, mainly 

located in Minnesota, Wisconsin, Iowa, Montana and North and 

South Dakota.

“In Canada, we are the leader in garage door manufacturing 

with a signifi cant market share. Th e acquisition of North 

Central Door will allow us to strengthen our position in the 

American market and thus continue our growth. Access to 

this distribution network will facilitate the export of Garaga 

products manufactured in Canada since our products are 

complementary to those manufactured by North Central Door,” 

explains Maxime Gendreau, co-president of Garaga.

Displaying strong momentum, Garaga received the 

prestigious “Industry of the Year” award last spring from the 

Chamber of Commerce in Ponca City, Oklahoma, for the 

innovations and job creations it has made since the acquisition 

of Mid-America Door in 2018.

Garaga Inc. will celebrate its 40 years of existence in 2023. 

GSCB
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Prior to the COVID-19 

pandemic, it’s safe to say 

the top way to use a shed 

was for storage. Most 

homeowners considered 

sheds to be the ideal spot for gardening 

equipment, outdoor toys, holiday 

decorations and other items that weren’t 

used on a daily basis. While sheds are 

still used for storage in many cases, 

alternative-use sheds continue to take 

center stage. 

Builders, then, must consider products 

that help make their structures more 

comfortable, stylish and livable when they 

are being used for other purposes. Let’s 

take a look at how sheds have become 

more than a storage option and review 

how shed builders can meet their clients’ 

needs with options that make their 

structures cooler and more comfortable.

Sheds on the Rise
More than any other factor, the 

COVID-19 pandemic changed the way 

homeowners think about sheds and their 

possibilities. According to ShedPlans® 

[https://shedplans.org/], worldwide 

search interest in offi  ce sheds increased 

dramatically in 2020, compared to 

statistics from 2019. In fact, from March 

through May 2020, worldwide searches 

rose by 72% compared to the same 

period in 2019. Searches for shed builders 

also increased as the pandemic’s eff ects 

continued to be felt.

USA Today also profi led the main 

impact of the pandemic [https://

bit.ly/3pKD3Dh] when it came to 

sheds: working from home. Without 

home offi  ces in the picture before the 

pandemic, many found themselves 

making it work with laptops at the 

kitchen table, on the couch or in their 

bedrooms. Working from home also 

included children, as many had to 

complete schoolwork from home or 

shift  to homeschooling entirely. For a 

more long-term solution, sheds became 

a great option for creating the space and 

environment necessary to adapt. 

Thinking Beyond Storage
Th e pandemic elevated alternative-

use sheds primarily for offi  ce spaces, but 

homeowners are fi nding many possibilities 

for ways to use their sheds. If they’re 

looking for ideas, a quick online search 

yields an endless supply of options to 

browse. 

Beyond offi  ce sheds, dedicated 

spaces for hobbies or small businesses 

are common. For example, many 

homeowners fi nd that a shed works well 

for a craft  room or art studio. Th ey can 

design the space to fi t their specifi c needs 

and include plenty of storage and light. If 

a small business is part of their income, 

a shed can be a great space to allocate 

for operations. It can off er the room they 

need for planning, creating, preparing 

shipments and more.

For families with kids, creating a space 

for schoolwork, play time or activities 

can be a game-changer. A well-designed 

backyard shed can serve as their own 

special play area, full of messy art 

projects, toys, games and more. It can 

also be the perfect spot for a mid-day 

snack while playing outside or a slumber 

party on a summer night.

And, of course, sheds are still ideal for 

Beyond Storage
Tips & Tricks For Building More Comfortable Sheds

BY LP BUILDING PRODUCTS
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storage. Your clients may be looking for 

a tidier way to organize their backyard or 

to transfer some of their items from their 

garage for more space. Having a cleaner 

shed space for storage can also mean it’s 

used for items such as clothing, décor 

and more instead of garden tools, potting 

materials and other outdoor items.

Transforming Sheds for Comfort
If sheds are being used as living spaces, 

even for short periods of time, a new 

factor comes into play for shed builders: 

comfort. When sheds were used as 

storage only, they could be built simply 

and with basic materials — the interior 

temperature and appearance was not a 

primary concern. 

However, when a shed is used as an 

offi  ce or playroom, it’s critical to think of 

the space as a small room. For example, 

these spaces may require insulation. Th at 

means a housewrap should be applied in 

order to prevent moisture from collecting 

in the wall cavity, and regular panel 

siding would be ideal.

With that in mind, shed builders must 

consider how to transform their typical 

shed builds into comfortable spaces. 

Local codes and building regulations 

should always be reviewed before any 

build, but beyond that products are 

available that allow builders to add value 

throughout the structure. 

Building With Comfort In Mind
For a shed that will be used for more 

than storage, two factors play a key role: 

temperature and appearance. To help 

control temperature, builders can start at 

the roof with a product that helps reduce 

radiant energy from coming through the 

shed’s roof panels. 

LP® Outdoor Building Solutions® off ers 

LP® ProStruct® Roof Sheathing with 

SilverTech® as a solution for temperature 

control. Th ese roof panels help keep shed 

interiors cooler with a durable radiant 

barrier, and they also help brighten the 

interior of the shed. 

When it comes to the look of the shed’s 

interior, fl ooring can be a simple way to 

elevate the structure’s look. LP ProStruct 

Flooring with SmartFinish® is a fl ooring 

product designed specifi cally for sheds, 

built for protection against decay and 

damage. It also features a durable overlay 

for a professional-grade appearance. It 

can boost the appearance of the shed’s 

interior for a clean, crisp look. 

Meeting Your Clients’ Needs
For clients looking for an alternative 

use shed, asking the right questions can 

help you meet their needs and create 

a structure you’re proud to have your 

company’s name on. Here are a few ideas 

to get the conversation started with a 

client looking for a unique shed addition:

• How will you use your shed?

• Who will be using your shed on a 

regular basis?

• What are your top three must-haves 

for your shed?

• What’s most important to you with 

this build? 

Once you have a clear sense of your 

client’s goals for their shed project, you 

can select products that will help achieve 

those goals. 

Making The Build Easier
With new concerns taking center stage 

with shed builds, choosing products 

that remain easy to install can help you 

answer your clients’ needs without add-

ing complicated installation processes to 

your work. 

Engineered wood products for sheds 

deliver just that. Th ey can be installed 

with standard woodworking tools that are 

likely already on hand. Th ey install like 

other typical wood fl ooring and roofi ng 

products for sheds. 

Conclusion
Storage sheds may still be part of your 

work, but now many clients will likely ask 

for more from their shed builds. Th ey will 

begin to expect products that can help 

make their structure cool, comfortable 

and inviting, and it’s critical to adapt to 

this change.

Th at’s why wood roofi ng and fl ooring 

that are engineered to achieve more are 

worth considering for your next build. 

Durable to the core and equipped with 

added value solutions for temperature 

control and a premium appearance, 

these products help elevate your shed 

builds every time. Ideal for your clients 

who want to use their shed for more 

than storage, products that do more help 

create sheds that you — and your clients 

— can be proud of. GSCB
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GARAGE OF THE MONTH

This 24’ x 48’ single-story saltbox four-car 

garage features engineered wood siding with 

white paint, hunter green trim, and a roof 

of architectural shingles in dual black. Th e 

customer opted to upgrade to 2” x 6” walls 

for increased structural integrity. Th ey also upgraded from 

standard fi berglass to a 9-lite door, added windows and 

handles to the garage doors, and selected two 30” x 40” white 

vinyl single-hung thermo windows.

Th is rustic-looking, spacious garage was constructed on-

site on a customer-prepared concrete pad. Th e garage matches 

the house perfectly. Th e residents installed their own garage 

door openers. GSCB

Residential Garage
Fulton, MD

Sheds Unlimited • www.shedsunlimited.net
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GARAGE OF THE MONTH

The Details:
Builder: Sheds Unlimited

Specs: Residential, Multi-car garage

Size: 24’ x 48’

Roof Style: Vertical; Architectural 
shingles, dual black color

Roof Pitch: 10/12 (front), 5/12 (back)

Frame/Wall Panels/Siding: 2x6 
framing w/LP SmartSide exterior, 
white, with Hunter Green trim

Insulation: R10 garage doors, 
remaining customer-installed

Doors: 9x7 Carriage House
garage doors (4), ProDoor 

Walk Door: 9-lite single door, ProDoor

Windows: White vinyl, single-hung 
thermo, Ply Gem Simonton 

Additional Details: 1-3/4” x 11-7/8” 
LVL beam, Housewrap
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BEST PRACTICES

Aft er the construction work on a shed is done, 

next you must get it to the site undamaged. Th at 

drive on the trailer may include hostile weather 

and harsh road conditions. Securing the shed 

correctly ensures that it will arrive uncompro-

mised. Th e structure should arrive in excellent condition, look-

ing exactly the way it left  the shop. 

Th e shed was built to withstand a great deal. Following the 

steps below will ensure its journey is a safe one. 

Securing Safe Transport
Sheds on 4x4 skids provide a strong base for secure connec-

tions to the truck or trailer. Derek Wipf, CEO of Northland 

Sheds, has created several steps to ensure safe shed delivery. His 

process starts with prepping the wood base at the manufacturing 

site. 

“We’ll fi rst put down our 4x4s (skids), then toenail into the 

joist,” he says. “With two skids we tie the building down on the 

trailer. We use 6” screws that will screw from the top of the joist 

and into the 4x4,” Wipf says. He adds that using long screws are 

important when securing a shed; this step prevents wind shift -

ing, which is a common issue in Wipf’s region. (Th e company is 

headquartered in South Dakota.)

Th e t oenail process ensures a secure connection when travel-

ing. Many companies have notched skids, but Wipf recommends 

Safe Shed Hauling
Keeping The Building Secure Throughout Delivery

BY ANTHONY BRASS

Shed being loaded 

onto a delivery 

trailer. 
PHOTO COURTESY OF
NORTHLAND SHEDS.

Step of shed securement: Toe nailing 
from the joist into the skid. 
PHOTO COURTESY OF NORTHLAND SHEDS.
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using alternatives. “Our buildings do not 

have notched skids. So, we’ll put our fi ve 

4x4s on the cement at the facility, and on 

top of that our joists, and then we ‘toe-

nail’ them, just crooked from each side, 

into the 4x4s.”

Wipf says when transporting multiple 

sheds, they use extra precaution. “We 

normally leave our facility with three 

smaller sheds,” he says. “We load with the 

long-extension forklift  and use tie-downs 

on the trailer that you can move left  and 

right and adjust them.” Th ey tie these 

down near the 4x4s.

Frequently using trailers up to 60’ 

long on multi-shed deliveries, Wipf is 

confi dent in his company’s transportation 

method. Additionally, he states, “We put 

spacer blocks in between each shed so 

they don’t move and rub against each an-

other.” Aft er securing the sheds for depar-

ture, he recommends taking a scheduled 

stop. “Any time we’re delivering sheds and 

going on a route over an hour, we stop 

and check our loads to make sure there’s 

no shift ing and retighten our straps.”

Component Choices 
Northland Sheds, aware of the 

unpredictable weather of the Midwest, 

takes precautions by issuing additional 

protective gear. Wipf proclaims, “Come 

Fall and Winter we put a mesh tarp on 

[the load] so we don’t lose shingles.” 

He advises deliveries be delayed when 

winds over 25MPH are in eff ect, as 

it may lead to the loss of additional 

product features — even with a tarp. To 

prevent further roof issues, the company 

uses Northgate CertainTeed shingles on 

its sheds because the company prefers a 

high-end residential shingle that resists 

blow-off s.

“We use these because of warranty 

issues. We don’t want to go back and 

replace one or two shingles; we try to 

avoid callbacks.” Northland keeps its 

trucks parked so the sheds aren’t exposed. 

Th ey also make sure the wind can’t catch 

the shingles at the eaves, which can cause 

signifi cant damage.

“We’ll put one pine board on the end 

of the shingles that we’ll remove when we 

get it delivered.” He adds that while some 

builders use a small crown nailer through 

the top of the shingle, his company 

doesn’t because the look is unsightly.

‘Uncompromising’ Checklist 
Wipf uses an inspection checklist to 

see if any of the sheds have been compro-

mised. “When we get to our delivery, we 

do a walkaround and inspect for damage 

including broken windows from rocks, 

siding damage, oversized load fl ags lost, 

and we make sure that our straps are all 

good.” 

He recommends completing these 

thorough checks upon arrival at the 

delivery site. Wipf says damage isn’t 

common, but if you see any you need to 

assure the customer you will take care of 

it and make it right. 

Trusting Your Trailer
Wipf recommends using a trailer with 

an air ride-equipped system, popular in 

semi-trucks, that cushions the ride and 

protects the cargo. Th e air-ride consists 

of a rubber airbag that pressurizes and 

creates a smoother ride, protecting sheds 

or other items on the trailer. Th e system 

absorbs the jostles and sudden shift s that 

can compromise loads. 

Custom-built trailers made for shed 

deliveries include automatic wheels un-

derneath for tight positioning. “Th ese are 

a lot better for the buildings; there’s a lot 

less damage,” Wipf explains. “We do have 

these, but many don’t. For us, it’s very 

important.”

Northland uses Myers Trailers, a 

manufacturer of custom trailers. Built 

with an air-ride-equipped system, the 

trailers provide superior shock absorp-

A gooseneck shed-delivery trailer with the low profi le. PHOTO COURTESY OF MYERS TRAILERS.

Th is shed delivery trailer features integral tie-down straps. PHOTO COURTESY OF MYERS TRAILERS.
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tion so a shed can arrive intact. 

Roger King is the owner of Myers 

(Welding) Shed Trailers. He recommends 

builders only use trailers with features 

built in to assure safe shed transport. 

Some of the Myers trailer features include 

upgraded traction that aids in keeping 

the load under control in adverse road 

or delivery site conditions. “Th ese have 

side-shift  wheels and a track system that’s 

patented,” King remarks. “It’s a rub-

ber track that gets more traction than 

[regular] sideway wheels. It’s much better 

in the mud.”

Additionally, trailer height can be a 

factor. “Many trailers are too tall and 

don’t ‘ride’ well,” King cautions. He 

suggests haulers with a torsion axle that 

allows the trailers to sit on a lower profi le. 

Th is promotes increased shock absorp-

tion and provides a more stable ride for 

the shed. King proposes that companies 

use trailers with a sliding ratchet system 

that allows several maneuverable straps 

to secure the shed. 

Conclusion
Getting a shed to its location safely is 

just as important as how you construct it. 

Take precautions to ensure the structures 

stay intact and remain in new condition. 

Following the proper guidelines will al-

low you to protect the owner’s investment 

and give you the satisfaction of a job well 

done. GSCB
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Horse run-ins are pretty basic structures, but as 

animal shelters from the elements they still re-

quire some planning. Here are the basics from 

our builder partners. 

The first thing to consider, according to Joe 

Cover, of Cover’s Construction, is where the prevailing wind 

is coming from. Build with the back of the structure facing the 

wind for better protection for the animals and better protection 

for the building, especially if you are building a portable run-in. 

In the case of portable run-ins, you will also need to stake this 

shelter down. 

Stephen Keith from Stockade said that a typical run-in shed is 

usually a 12’ x 20’ wide, or maybe a 20’- or 30’-wide, long single-

slope building with a completely open sidewall.

Roland Kern of Pioneer Pole Buildings adds that he often sees 

12’ x 24’ x 10’ high, which accommodates 2-4 horses. The horses’ 

sizes should be taken into account, as well as how well they get 

along. He adds that horse run-ins often have a front cantilever 

overhang to help protect the horses from the weather that can 

get in due to open sidewalls.

The Ins and Outs of the Horse Run-In
BY LINDA SCHMID

Animal Abodes
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Most animal structures are open- or semi-open-sided for 

easy animal access. This means the wind can access it more 

easily also, therefore extra bracing will be required to protect the 

building from damage.

For a permanent structure, a traditional post-frame building 

can be constructed with a wood frame and steel exterior. Install 

the posts extra deep, Cover says, and use an anchor system or 

blocks to keep them from pulling out. 

Keith advises using a G100 or galvalume substrate with a good 

paint such as Kynar 500 with stainless-steel painted fasteners for 

the best quality. Another option is treated tongue and groove on 

the exterior columns up to about 8’ with steel siding above. This 

keeps the horses from damaging the trim.

Material choice for the interior is very important for the safety 

of the horses. Steel panels should never be used for the lower 

portion of the walls because horses can kick through it. And if 

their leg gets caught in the hole they created, it can cut them 

terribly, sometimes causing irreparable damage to the horse’s leg. 

Plywood is a good choice; per Cover, use 3/4” plywood as a 

minimum thickness. If the horses have access to all the exterior 

walls and steel is used for the wall cladding, then wood should 

be used as a base. 

Kern concurs with the plywood interior and, in fact, he often 

uses Plywood T1-11 siding for a safe interior with a rustic 

aesthetic.

Keith adds that tongue and groove can be used on the interior 

for stall backs (if they are part of the structure) and sides.

Ventilation is another important concern. Many 

companies provide ventilation doors or windows. Small roll-

up doors placed high in the wall that can be opened or shut 

are quite handy. They roll up on themselves as a protection 

from the wind. If a more closed-in structure is necessary, 

Dutch doors provide ventilation as well as keeping horses 

inside. GSCB

The Scoop on Coops
Pre-Build Considerations

The chicken coop is another common 
animal structure that can be basic, but 
there are a variety of functional features 
to consider.  

Elam Miller, from Bird in Hand 
Pet Structures, also known as The 
Henhouse Collection, has some advice 
on construction. The rule of thumb, he 
says, is 3 square feet per chicken in the 
confined space. Their chicken coops 
are generally wood with a composite 
exterior to protect the building from 
the elements. Composite is often used 
for hutches because they stand up to 
elements and waste, too. The nesting 
area is usually wood with straw over 
it. Chickens tend not to peck at wood 
or other materials, except for shiny 
material like foil, Miller said, so that 
should be avoided. Otherwise materials 
are limited only by your desired 
durability or aesthetic. 

One thing that people often do not 
understand when they have their first 
coop built is that they do not need a 
nesting box for each bird. One for every 
4-6 birds is sufficient, and sometimes 
you find 2 birds sitting in one box.

As with other animal abodes, one 
of the most important considerations 
is fresh air. “Chickens need plenty of 
ventilation. They can withstand most 
cold temperatures, but that’s not true 
of heat,” Miller said. “Heat stresses a 
chicken more,” he added. 

The easy way to address their 
aversion to excessive heat is to cross 
ventilate. The Henhouse Collection’s 
coops usually have big windows 
that open and close on the southern 
exposure and a vent on the north side 
that can also be adjusted.

Lighting is another important 
consideration for chickens. Natural 
lighting is the best, which is another 
good reason for big windows. LED 
lights with solar can be installed or 
electric with a standard 110-volt light 

bulb. 
Keeping the coop clean is vital for 

chickens’ well-being, so a builder needs 
to keep in mind that a person will have 
to enter the run to empty it and clean it 
out, so the structure’s height should be 
well-planned. Alternatively, a waste tray 
can be installed under the roost bar that 
slides out for cleaning.

For a run, Elam suggests that a 
couple of inches of stone dust or sand 
should be the basis. In this way, the 
chickens can scratch and peck without 
creating a muddy mess. Ideally, a run 
should provide 6 square feet of space 
per chicken.

The foundation of a chicken coop is 
often 4’ x 4’ pressure-treated runners. 
Another option is to put the chicken 
coop on wheels so it can be moved 
easily. Then the chickens have a fresh 
space to scratch and dig for bugs. Also, 
when the cold weather comes, the coop 
can be moved closer to the house or 
other structure. GSCB

PH
OT

OS
 C

OU
RT

ES
Y 

OF
 T

HE
 H

EN
HO

US
E 

CO
LL

EC
TI

ON
 F

RO
M

 B
IR

D 
IN

 H
AN

D 
PE

T 
ST

RU
CT

UR
ES

Horse-runins.indd   40 9/19/22   8:34 AM



Our New
Digital Magazine

Websites
www.ruralbuildermagazine.com

www.framebuildingnews.com

www.readmetalroofing.com

www.rollformingmagazine.com

www.garageshedcarportbuilder.com

www.roofingelementsmagazine.com

FULL PAGE ADS.indd   41 9/13/22   11:15 AM

http://www.ruralbuildermagazine.com
http://www.framebuildingnews.com
http://www.readmetalroofing.com
http://www.rollformingmagazine.com
http://www.garageshedcarportbuilder.com
http://www.roofingelementsmagazine.com


If you are looking for more information from 
companies featured in this issue, fill out this form. 
Mail the completed form to us, and we will have those companies get in 
touch with you. There’s no need to fill out multiple forms; we’ll do the legwork for you.

GET MORE INFORMATION ABOUT 
PRODUCTS & SERVICES SEEN IN 
THIS ISSUE. HERE’S HOW:

Send to: Barb Prill • P.O. BOX 255 • Iola, WI 54945; barb@shieldwallmedia.com

Name (please print)      _________________________   

Signature (required)    _________________________

Company    _________________________

Address    _________________________

City  State  Zip _____________________

Telephone (              )    _________________________

E-mail     Date  ___________________

Please check one or more boxes to subscribe FREE/Renew for 3 years:
❑ Garage, Shed & Carport Builder Magazine       ❑ Frame Building News       ❑ Metal Roofing Magazine
❑ Rural Builder       ❑ Rollforming Magazine      ❑ Roofing Elements Magazine      ❑ Metal Builder

  I would like to receive my subscription:  ❑ By Mail       ❑ Digitally

❑ Check this box if you wish to receive our Construction Express enewsletter and offers from our partners.
Email address is required to receive enewsletter. 

CONTACT NAME & EMAIL (OR) NAME & PHONE NUMBER ARE REQUIRED.  
WITHOUT THIS INFORMATION WE WILL NOT PROCESS THE REQUEST.

SELECT A MAXIMUM OF 5 COMPANIES 
TO REQUEST INFORMATION FROM:

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

❑ Builder, Dealer, Remodeler  
     or Installer
❑ Roofing Contractor
❑ Metal Roofing Contractor
❑ Building Material Dealer/Distributor
❑ General Contractor/Remodeler  
❑ Manufacturer/Rep of Manufacturer
❑ Architect/Specifier  
❑ Construction Consultant/Engineer 
❑ Building Owner/Developer
❑ Other (Please Specify) 
                                                                          

❑ President
❑ Owner
❑ Partner
❑ General Manager 
❑ Sales Manager/Rep
❑ Engineer/Architect
❑ Vice President
❑ Foreman
❑ Installer
❑ Other                                 

PLEASE CHECK THE PRIMARY  
CATEGORY THAT DESCRIBES 
YOUR BUSINESS:

CHECK WHICH TITLE
APPLIES TO YOU: 

❑ Gutters/Accessories
❑ Institutional 
❑ Residential 
❑ Agricultural  
❑ Commercial  
❑ Industrial

ENGAGED IN THE  
FOLLOWING APPLICATIONS:

I understand that by providing the above information I hereby consent to 
receive communication regarding my subscription via US Mail, telephone, and 
e-mail sent by Garage, Shed & Carport Builder Magazine. GSCB OCT/NOV 2022Valid until December 27, 2022

FULL PAGE ADS.indd   42 9/13/22   11:15 AM

mailto:barb@shieldwallmedia.com


www.garageshedcarportbuilder.com  43
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Oct 12-14
METALCON, Indiana Convention 
Center, Indianapolis, Indiana
www.metalcon.com

Oct 26-27
Construction Rollforming Show
Ernest N. Morial Convention Center,
New Orleans, Louisiana
www.constructionrollformingshow.com

2023

Jan 18-19
Garage, Shed and Carport Builder 
Show, Greenville Convention Center, 
Greenville, South Carolina
www.garageshedcarportbuilder.com/
show-registration/

Jan 31-Feb 2
NAHB IBS
Las Vegas Convention Center
Las Vegas, Nevada
www.buildersshow.com

Apr 20-22
Spring IDA EduCon & Tradeshow
Hyatt Regency Louisville
Louisville, Kentucky
www.doors.org/idaexpo-events/educon
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