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Condensation control

Stop the Dripping from COndensation '

From the Largest Ag Building to the Smallest Carport...

Keep Everything Under Your Roof Dry.
A Necessity for Any Metal Roofed Building That is Not Climate Controlled.

From livestock to equipment, you can trust DripStop to protect and keep the contents of your building dry.

Areas of use:

- Post Frame/agricultural buildings - Self-storage - Carports, truck ports & RV storage
- Steel buildings - Workshops/unattached garages - Open-walled structures
. . o e Steel Adhesive
Better Science Equals Drier Buildings arrier
When condensation occurs, moisture gets stored in the specially
designed pockets of the DripStop membrane. Pockets o
+ Helps fight corrosion - Stops bird nesting
- Saves money - Durable, rip & tear resistant
- Easy to clean + Cuts down on time of construction ) ; ‘
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EDITOR'S NOTE

A Great Summer Read

first started thrust into the inter-

esting foray of the construction

industry and trade publication

business back in 2008. I've seen

the changes in some areas over
the years while none in others.

One thing that hasn’t moved in one
direction or the other is the spirit and
conviction that suppliers, builders,
contractors and manufacturers possess,
and the confidence and knowledge they
have in their products and services. They
have a passion for this industry and are
accessible. 'm proud to tell their stories,
let our readers know what they have to
offer and share with all why they do what
they do so well.

The connections made with those from
marketing to contractors to owners is a
privilege and we’ll continue this impor-
tant relationship.

This issue of Garage, Shed and Carport
Builder magazine delves further into
what makes you tick. Our June issue

B

(Z PURLINVLINES

CHANNEL LINES
ASC MACHINE TOOLS, INC.

SPOKANE, WA USA

includes a must-know industry insider
background on residential garage and
commercial builds on doors you never
thought were possible, build-offering
trends to be looked into closer to stay at
the top of your game and help glimpse
into the minds of clients, carport longev-
ity solutions, shed-delivery and equip-
ment insight and tips covering all the
“angles,” beginning of a portable building
series, interesting structure case studies,
combining smart technology with your
garage door installs and much more.

This season represents a culmination
of all the preparation, technical planning,
materials choices and communications
between parties. The summer cadence of
a shed, carport or garage being put up or
updated fills the air.

You'll find many of these great builds
of all shapes and sizes within these pages
along with the background that you can
to apply to your next project. We'll cer-
tainly be there for you to tell your stories

PANEL SEAMING STATION
TEL: (509) 534-6600

WWW.ASCMT.COM

and provide you an outlet for exactly
how your clients can improve their lives
or business and build to fit their exact or
specified needs.

There are many traditional, ADU (ac-
cessory dwelling unit) and special custom
projects just waiting to be completed, and
used. Please feel free to send in your work
as a “Project of the Month”” You can find
my information on page 4. We'll be more
than grateful to publish and showcase
what you can do for your next client,
specs, pics and all.

This is a season to get work done, be
inspired, and absorb all you can from
insiders like you to influence your next
project, leading to your success.

Oy

Anthony Brass, Editor
anthony@shieldwallmedia.com
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Palram Americas Promotes
Albert to Construction Business
Unit Manager
Palram Americas [www.palram.com/

us], a leading global manufacturer of
polycarbonate and PVC sheets, has an-
nounced the promotion of Jeramy Albert
to the position of Construction Business
Unit Manager. Albert will be responsible
for the strategic direction and product
portfolio for the commercial, agricultural,
and building products markets within the
US and Canada. He will lead a team of
factory and independent representatives
to drive mutual growth for Palram and its
customers.

Albert joined Palram’s inside sales
team more than 15 years ago, progress-
ing into numerous roles in outside sales
and national account management - a
true testament of his commitment and
Palram’s ‘promote from within’ culture.
Albert has a proven record of building
long-term partnerships and delivering
value-add solutions to our distributors,
dealers, and end-users. His in-depth
knowledge of Palram’s customers, prod-
ucts, and markets, combined with his
strong leadership positions him well to
support the company’s strategic growth
initiatives.

Levi’s Building Components
Announces New Additions
Levi’s Building Components has an-
nounced Brian Quast and Joe Danciu
have joined the company as Field Sales
Representatives.

Brian Quast will be representing Levi’s

Y &

Joe Danci

Brian Quast

NEWS

Building Components in Minnesota,
North Dakota and South Dakota.

Joe Danciu will be representing Levi’s
Building Components in Florida and Ala-
bama. Both Brian and Joe have extensive
experience in the lumber and construc-
tion industries.

Levi’s Building Components [www.
levisbuildingcomponents.com] is a
family-owned, national supplier of metal
roofing products located in Ephrata,
Pennsylvania.

Arcitell, LLC Announces
Distribution Agreement with
ABC Supply Company
Arcitell, LLC recently announced an

exclusive distribution agreement for its
flagship product, Qora Cladding, with
ABC Supply Company - Catalog Divi-
sion, based in Beloit, Wisconsin. ABC
Supply is the country’s largest wholesale
distributor of roofing supplies and one of
the largest distributors of siding, windows
and other select exterior and interior
building products, tools and related
products.

This agreement makes ABC Supply
Catalog Division a prominent distributor
of Qora Cladding, supplying the brand
to more than 600 ABC Supply locations
nationwide. With this partnership, ABC
Supply will carry the full line of Qora
Cladding products and accessories,
including the five color patterns of Ashlar
Stone and the three colors of Qora Cut
LedgeStone TightStack, a recent 2022 IBS
“Best of” finalist for “Most Innovative
Building Material”

“The ABC Supply Company - Catalog
Division is pleased to bring Qora Clad-
ding to ABC Supply customers and our
branches,” said Steve Sayles, business
development manager, ABC Supply -
Catalog Division. “We were looking for
a traditional stone alternative that would
offer our customers the opportunity to
give their homeowners the look they
want at a fraction of the cost, in terms
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of product and installation speed. In
addition, Qora Cladding gives our stores
a unique selling proposition of a qual-
ity stone aesthetic, which offers all the
benefits and durability of the real thing,
and that is panelized for improved cover-
age and installed quickly with general
carpentry tools.”

Qora Cladding is an easy-to-install
cladding product that resembles the time-
honored look of stone without compro-
mising performance or aesthetic appeal.
Lightweight yet durable, it is the only
stone panelized cladding product that
is indistinguishable from the real thing
and ideal for exterior accents including
knee wall, wainscoting and accent wall
applications.

“The partnership with ABC Sup-
ply Catalog Division is a key strategic
relationship for us,” said Brian Martin,
director of sales and marketing, Arcitell
LLC. “The collaboration with their team
brings the Qora Cladding brand to a level
of nationwide distribution access, making
these stone panels immediately available
for the quickly arriving building and
construction season.”

LP Building Solutions
Completes Sale of Stake in
I-Joist Joint Venture

LP Building Solutions announced that
it closed on the previously announced
sale of its 50% equity interest in two joint
ventures that produce I-joists to Resolute
Forest Products Inc.

The joint ventures were comprised of
Resolute-LP Engineered Wood Larouche
Inc. in Larouche, Quebec and Resolute-
LP Engineered Wood St-Prime Limited
Partnership in Saint-Prime, Quebec. The
long-time partnership was established as
an equity method investment in which
both LP and Resolute Forest Products
had a 50% interest in each entity.

In connection with the closing, LP
entered into separate agreements with
Resolute Forest Products to continue
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serving as the exclusive distributor of the
engineered wood products manufactured
at the two operations.

LP Building Solutions Names
Jimmy Mason as Executive Vice
President, GM of OSB Business

LP Building Solutions, a leading
manufacturer of high-performance
building products,
announced that
Jimmy Mason has
been named execu-
tive vice president,
general manager of
OSB effective Feb.
28, 2022.

Mason succeeds
Jason Ringblom, who
was recently appointed executive vice
president, general manager of Siding LP
executive vice president, general manager
of OSB Jimmy Mason.

“After conducting an extensive internal
and external search process, we are
pleased to welcome someone of Jimmy’s
caliber to LP’s executive team,” said LP
Chair and Chief Executive Officer Brad
Southern. “His strong track record of op-
erational excellence propelled our Siding
business to new heights as we faced un-
precedented customer demand, multiple
capacity expansion projects and complex
health and safety conditions introduced
by the pandemic. I am confident that
Jimmy’s leadership will be an asset to the
OSB business as we continue to accelerate
our strategic transformation.”

Mason brings more than 20 years of
manufacturing operations experience
to the role. He joined LP in 2006, most
recently serving as vice president, Siding
Manufacturing, where he has been in-
strumental in leading the Siding business’
exceptional safety performance, strong
overall equipment effectiveness results,
and the conversions of LP Dawson Creek
and LP Houlton to siding mills. Before
this, he held roles as regional operations

Jimmy Mason

NEWS

director and regional operations manager
for Siding as well as plant operations
superintendent at LP Roxboro and LP
Roaring River and plant manager at LP
Roaring River.

“I am honored to lead the OSB busi-
ness during this important time in LP’s
history;” said Mason. “As we work to
meet surging demand while we navigate
complex supply chain disruptions and
ongoing logistics challenges, I know our
OSB team has the talent, determination,
and agility to meet our ambitious growth
and efficiency goals. I look forward to
working with Brad and the talented LP
team as we continue to execute our stra-
tegic transformation, deliver results and
create value for our shareholders”

Before joining LP, Mason held various
roles at International Paper and Milliken
& Company.

Fortress Building Products
Promotes Bill Ross to Director,
Channel Sales
Fortress Building Products has pro-
moted Bill Ross, its former director of
decking and cladding categories, to its
powerhouse channel sales leadership
team. As director, Channel Sales (SEO),
Ross brings decades of industry experi-
ence to enable and upskill the company’s
sales organization. The move will help
Fortress continue to deliver customer
service and solution-driven outdoor
building products to its valued partners.
Ross joined Fortress in February 2020
as a product director, where he oversaw
Fortress decking and helped spearhead
the launch of Fortress cladding. His dem-
onstrated leadership, product manage-
ment, marketing and sales acumen has
been instrumental to the strategic growth
of each category. Ross will carry this
momentum into his new role as director,
Channel Sales, where he will focus on
conducting professional sales develop-
ment and 1:1 coaching to optimize the
performance of the company’s sales
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organization.

“Bill's passion for sales and the outdoor
building-products industry as a whole
has already had a huge impact on our
team,” said Jeft Schulz, vice president,
Channel Sales at Fortress Building
Products. “His results-driven attitude
and natural gift for coaching teams will
undoubtedly contribute to the success of
our sales team.”

Jade Pulfer Joins Ramtech
Building Systems as Business
Development Specialist

Mansfield, Texas-based Ramtech
Building Systems, the Southwest’s
premier design build construction firm
for relocatable modular buildings and
prefabricated permanent construction,
has hired commercial modular-building
industry veteran Jade Pulfer to serve as
the company’s primary business develop-
ment specialist for their healthcare and
commercial markets.

Pulfer joins Ramtech at a pivotal time
for the company as it seeks to grow both
its traditional and slab-on-grade per-
manent modular construction business.
“We are delighted to welcome Jade to
the Ramtech sales team,” said Jeff Ward,
Ramtech sales manager. “Jade has a keen
understanding and the communication
skills required to help a client navigate
the development of a modular building
project, and brings a wealth of business
development experience to the healthcare
and commercial markets crucial for our
continued growth”

Pulfer comes to Ramtech with a strong
customer-centric background with a
reputation for being responsive and
transparent and has previously served
in the modular construction industry
recruiting, special projects oversight and
leading the business development efforts
in several vertical markets.

Central Door Solutions Honored
Central Door Solutions, the full-service
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overhead door and material-handling
company, was recently honored by the
International Door Association.

The Wisconsin-based residential and
commercial door sales and installation
company earned the No. 46 spot on the
Association’s list in Revenue, and No. 25
for Commercial Doors in North America.

“These are some great honors that we
are proud of;” said Chris Brooks, owner
and general sales manager of Central
Door Solutions.

The mission of the International Door
Association is to be the leading trade
association representing the door and
access system industry by providing
advocacy, education and collaboration to
advance the industry with increased pro-
fessionalism. Each year, IDA recognizes
companies and individuals who have
served the association or the garage door
industry in an extraordinary way.

Zeus Prototype Electric
Mechanic’s Truck Unveiled
The new Zeus all-electric mechanic’s

truck was presented at NTEA's Work
Truck Week in Indianapolis in the Read-
ing Booth. For the show, the class 5, Z-19
prototype vehicle was upfit with a service
body provided by Reading.

In addition, the team at EAVX — a
business unit of JB Poindexter & Co that
collaborates with electric and alternative
power chassis producers — integrated the
vehicle with the FX Control system, the
latest in vocational work truck technol-
ogy featuring RFID missing tool alerts,
vehicle warning technologies, integrated
camera systems and more. The concept
vehicle demonstrated the latest innova-
tions in driver safety, worksite perfor-
mance and fleet telematics.

The Zeus Z-19 chassis is pre-engineered
to provide seamless integration of all
tools and auxiliary functions. The chassis
battery powers all electronic integration
in the service body upfit. The streamlined
approach to the chassis-body upfit process

NEWS

reduces upfit time required for integrating
the latest electronic technology.

Zeus and JB Poindexter’s EAVX an-
nounced their collaboration agreement
in October 2021. The agreement puts
the companies on track to develop and
commercialize market-leading electric
work truck solutions. Joint development
efforts will focus on integration of the
JB Poindexter & Co commercial truck
bodies, utility truck bodies, and vehicle
cargo management systems with the
Zeus Power Platform, an all-electric cab
chassis. Zeus will leverage JBPCO’s North
American operational footprint to help
establish a nationwide service and sup-
port network for the Zeus products.

The concept vehicle shown at Work
Truck Week 2022 represents the first inte-
grated solution for the two companies.

Steel Dynamics Announces
Leadership Appointments

Steel Dynamics, Inc. has announced
the transition of Miguel Alvarez to lead
the company’s North American Met-
als Recycling platform effective March
31, 2022, which will proceed the July
2022 retirement of Russell B. Rinn, the
company’s Executive Vice President of
Metals Recycling since July 2011. Mr.
Rinn will remain a valuable resource to
the company in a consulting role until his
retirement, continuing to report to the
company’s Chief Executive Officer. The
company is also promoting James An-
derson from his current position as Vice
President of the company’s steel fabrica-
tion operations to a Senior Vice President
retaining the same responsibilities, also
effective March 31, 2022.

“Since joining Steel Dynamics over
ten years ago, Russ has played a key role
as part of our senior leadership team,
and has been instrumental in our metals
recycling strategy,” said Mark. D. Millett,
Chairman, President, and Chief Execu-
tive Officer. “Russ came to us with an al-
ready impressive resume within the steel
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industry, with over 30 years of leader-
ship. I, along with our board of directors
and the entire senior leadership team,
recognize and appreciate his contribu-
tions to Steel Dynamics and our success.
During his tenure, Russ contributed to
the overall leadership of our company,
and also further optimized and rational-
ized our recycling operations, including
our strategic recycling growth in Mexico.
We wish Russ the very best with his next
endeavors within retirement.

“I am pleased that our ongoing succes-
sion process has provided an outstanding
individual to fill Russ’ role,” continued
Millett. “Miguel joined Steel Dynamics
in 2019 in a new role as our Senior Vice
President, Southwest U.S. and Mexico to
support our steel and metals recycling
growth strategy in that region. In this
role, he has gained considerable knowl-
edge of our metals recycling opera-
tions and will help us further grow and
optimize this platform, as our new Senior
Vice President of Metals Recycling. Prior
to joining Steel Dynamics, Miguel served
in various leadership roles within the
steel industry since 2009.

Gretchen W. McClain Named
President & CEO of J.M. Huber
J.M. Huber Corporation announced

that Gretchen W. McClain has been
named President & CEO of the Company
by a unanimous vote of the Huber Board
of Directors. McClain succeeds Mike
Marberry, who is retiring after a 25-year
career with Huber, including 13 years as
president and CEO.

“I am extremely excited to be the next
Chief Executive Officer of this high-
performing company;” says McClain,
who has served as a member of Huber’s
Corporate Board of Directors since 2016.

McClain has held a range of leader-
ship roles over her career, including the
founding CEO of Xylem Inc. and Deputy
Associate Administrator for NASA’s
International Space Station. GSCB
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Simpson Strong-Tie Adds New
Multipurpose Screw

Simpson Strong has announed their
new Finish Trim screw, a reliable mul-
tipurpose fastening solution ideal for
everything from installing trim to mold-
ing and other DIY home improvement
projects. Its patented SawTooth® point
eliminates the need for predrilling and
makes driving easy while the compact,
low-profile cylinder head provides a
clean, concealed appearance for finish
applications.

The Finish Trim screw comes in a wide
range of lengths and is available in white
or tan Quik Guard® coating, making it
suitable for both interior and exterior
use, including with preservative-treated
wood. A Type 316 stainless-steel model is
planned for launch in the near future.

www.strongtie.com

MetalForming, Inc. Announces
New Tension Stand
and Recoiler
MetalForming, Inc. recently an-

nounced their new Stolarczyk Tension
Stand and Recoiler to their line. The
Stolarczyk Tension Stand and Recoiler
is highly efficient and easy to use and
reduces cut cost and lead time on custom
coil widths with the easy-to-use, eftficient
combinaton. The tensioner clamps the
material via pneumatic pressure with felt
pads. The pressure gauge is fully adjust-
able for accurate clamping of material,
while the loop is controlled utilizing a
dancer arm. Shafts with separating disks
ensure the material is guided to the
tensioner and recoiler. Separating disks
are included in the basic price for a total
of six slits.

The recoiler is open-frame cantilevered
design for easy load/unload of coil, and
has overhead guide with a separating
disk to ensure alignment of coil. The
recoil speed is controlled via dancer arm
control but is fully adjustable via a rotary
potentiometer.

The Stolarczyk Tension Stand and Re-
coiler can be customized to your needs.
Some additional options are coil cart for
the recoiler, quick-change felt, rotary exit
shear, pneumatic clamp for recoiler and
in-feed lifting table.

www.metalforming-usa.com

New Deliverance
Powered Safety Hammer

A brand new tool has hit the market
to replace the strain and stress of manual
hammering. It is in-stock at Maze Nails
(Peru, IL) and is branded under the name
of Deliverance Powered Saftey Hammer.
Maze is involved in this promotion. The
“Mini-Jack Hammer Model MJH-A1”
makes driving nails easier, more accurate
and above all - safer!

Invented by noted pneumatic tool
expert, Don Carlson (and his engineering
team), the design of this air tool elimi-
nates the need for skilled nail pound-
ing - since the tool now does the work
that previously demanded a strong arm
and good hand-eye coordination. We all
want to make our lives easier — and for a
contractor or a carpenter — this tool will
be a big help.

A main advantage over traditional
pneumatic nailers is that the Powered
Safety Hammer can fire hundreds of
different types of economical, bulk nails
so that the contractor is not limited to
whatever nails are in his pneumatic tool.
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Although the safety hammer is light-
weight - at just 5 lbs - it is still able to
drive long nails and spikes with ease.
Each Mini-Jack Hammer comes in its
own durable, blow-molded case - along
with a wide range of accessories - for
both driving and extracting nails.
deliverancepoweredsafetyhammers.com

TracSafe® Anti-Slip Color Daich
Coatings Coat Adds Layer of
Colorful Protection to Homes
and Commercial Settings
To help prevent dangerous slips and
falls in homes and commercial set-

tings, Daich Coatings has enhanced its
TracSafe® system of anti-slip technology,
adding a TracSafe” Anti-Slip Color Coat.
The new offering comes in five colors of
real stone organic coatings to cover ugly
floor surfaces. When finished with a clear
coat of the TracSafe® Anti-Slip Sealer, the
surfaces offer aggressive anti-slip perfor-
mance with all-weather durability. Both
TracSafe products have been tested and
achieved ratings up to twice the industry-
recommended safety standard.

Daich Coatings TracSafe® Anti-Slip
Color Coat follows the successful launch
of TracSafe® Anti-Slip Sealer in 2021.

The real stone organic coating covers any
floor surface.

“This newest product is part of the
TracSafe® system of anti-slip technol-
ogy, says Peter Daich, president of Daich
Coatings. “Response has been very strong
for launch of our anti-slip sealer. How-
ever, the sealer is clear; it’s intended to go
over existing finished surfaces. The new
TracSafe Anti-Slip Color Coat is a real
stone coating with color options”

TracSafe products bond firmly to a
variety of interior and exterior flooring
materials including concrete, masonry,
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stone and pavers, tile, vinyl, linoleum and
pre-painted floors.
www.daichcoatings.com

-

PAC-CLAD Petersen Adds New
Box Rib Line

Petersen’s PAC-CLAD Precision Series
wall panels now includes the Box Rib
line. The four new Box Rib wall panels
feature 87-degree rib angles and a variety
of rib spacing patterns. The Box Rib
architectural wall panels are 1-3/8” deep
with a nominal 12” width. Architects
and designers can specify one of the four
panel profiles or combine multiple Box
Rib panels on the same surface to cre-
ate custom patterns of ribs and valleys.
Petersen’s Box Rib panels are ideal for
practically any structure that requires
exterior wall cladding such as schools,
hospitals, banks, sports facilities, office
and industrial buildings and most other
nonresidential applications, but also
residential buildings. Each of the four
Box Rib profiles is offered in a no-clip
fastener-flange option or a clip-fastened
panel to accommodate thermal expan-
sion and contraction. They deliver design
flexibility while combining bold visual ef-
fects with easy, cost-effective installation.

www.pac-clad.com

NovikStone® Introduces
On-Trend Color Onyx to
Hand-Cut Stone Siding

Novik®, a brand of Derby Building
Products, has added Onyx, a popular
deep black tone, to its NovikStone Dry

Stack Stone and Premium Hand-Cut lines

of stone siding.

“Based on in-depth color research,
we're excited to announce the expansion
of our popular, on-trend color Onyx to
NovikStone’s Dry Stack and Premium

@ NEW PRODUCTS

Hand-Cut,” said Amber Skymer, senior
product manager, Derby Building Prod-
ucts. “Our distinctive, dark black Onyx
color, which is a best-seller in our Stacked
Stone line, delivers a striking appearance
that adds drama and contrast to mixed-
material exteriors — now in two new
profiles of stone siding””

Offering the intricate detail of preci-
sion-laid dry stack stone, NovikStone’s
Dry Stack is the ideal solution for achiev-
ing the look of traditional masonry to any
structure. With a modern aesthetic that
complements a variety of exteriors, the
Dry Stack line includes seven additional
colors: Anthracite, Basalt, Brownstone,
Flint, Limestone, Lava and Travertine.

NovikStone’s Premium Hand-Cut,
capturing the beauty and texture of hand-
chiseled stone, features elegant contours
for a clean, yet sophisticated look.

NovikStone is impervious to moisture,
delivering durability as well as enhanced
resistance to warping, expansion, con-
traction and cracking. It is well-suited
for foundation covers, knee wall clad-
ding and accent walls. The panels can be
installed in any climate using traditional
tools, even in contact with the ground.
NovikStone panels are rigid and light-
weight for quick, one-person installation
without any mortar or adhesives, unlike
traditional stone or stone veneers.

www.novik.com

Senco® Siding Nailer
KYOCERA Senco Industrial Tools, a
global leader in high-quality fasteners

and professional power fastening tech-
nology, introduced the SN71P1, a new
coil nailer for attaching siding, including
tough fiber cement board and engineered
lumber sidings.

Built for productivity, the SN71P1
features a high-capacity coil drum that
holds up to 375 nails so users spend less
time reloading and more time fastening.
It also enables users to work with a wide
variety of fasteners — the drum magazine
holds nails from 1-% to 2-%” long and
.082 t0 .092 inches in diameter, and it
accommodates both wire- and plastic-
collated nails.

“We engineered the SN71P1 to provide
users power and flexibility needed for
today’s jobs and materials, which require
a high degree of both,” said Ryan Schuler,
product manager for SENCO’s pneumatic
construction tools.

www.senco.com

GSCB

Have A New

Product?

If your company has
developed a new product
for builders or contractors,
email a new product
announcement to editor
Anthony Brass at anthony@
shieldwallmedia.com for
possible publication in
our business-to-business
magazines.

Include a clear, high resolution
image of the product (no logos or
advertisements), along with a brief
description of your product and the

problems it solves.

Submission is not a guarantee

of publication. We reserve the

right to edit all submissions for
content, length, and clarity.
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Central Door Solutions
Opening up all Ways

Garage door company providing solutions, big and small

he motto, “Where Per-

sonality Opens Doors and

Character Keeps Them

Open” has been on the

Central Door Solutions
homepage for some time now. Whether
it’s large commercial door projects or
smaller, residential installs, the garage
door company has kept on finding
“solutions,” and they work for customers
successfully because of these words they
live and work by.

“I came across that comment 10 years
ago,” says Chris Brooks, current co-owner
and general sales manager. “I changed
it a little bit to fit our door world. But I
think it speaks volumes who we are and
what our vision is: When you call Central
Door somebody is gonna answer the
phone. When you're looking for some-
thing someone’s going to call you back.
When you have a problem after the fact
were going to go out of our way to make
sure it’s taken care of”

The company started up in 2004
through current co-owner Bruce Woyak
and a couple other individuals, all with
experience in the overhead door industry.
Two of them, including Woyak, previ-
ously worked for Lakeland Overhead
Door. One later went on to TW Masters
Overhead Doors.

BY ANTHONY BRASS

In 2009, one partner left, then Chris
Brooks came on in 2010 in the sales
department. His role would become as
co-owner and partner. Another of the
original three subsequently departed,
leaving Bruce and Chris as partners and
sole owners in 2014.

“We went back and bought out TW
Masters, which was my previous employ-
er;’ Brooks said.
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Their business prowess and growth op-
portunity didn’t stop there.

“We [then] just came to an agreement
to purchase Lakeland Overhead Door,
which was Bruce’s previous employer,
and they were the biggest overhead door
company in the ’80s and ’90s”

Brooks says it’s coincidental and
not the norm when two minds come
together, with each purchasing the com-
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Above and Left: The custom boat house door
is a full-glass hydraulic door and extends
out. Midland Door Solutions supplied the
door. PHOTOS COURTESY OF CENTRAL DOOR SOLUTIONS.

panies of their former employers within
the industry.

When Brooks started, he says there
were only three installers and one office
manager.

“We did $650,000 [in 2010] at that time
in revenue. In 2021, we did over $4 mil-
lion in revenue and employed 24 people”

Go ‘big and go home’
In a “relatively” small populous,

Central Door covers both residential and
commercial in a broad area including all
of Wisconsin and the UP of Michigan.
Brooks says they work out of the New
Berlin office division often for larger
commercial projects, an increasing area
of work for them.

The company was recently awarded
with larger high-profile projects for their
services including the Camp Randall Sta-
dium renovations in Madison as well as
work at the Kohl Center at the University
of Wisconsin.

“These are pretty significant jobs we
feel fortunate enough to have been able to
work out”

Another large project they are ready
to work on is the new, state-of-the-art
Delta Dental building in Stevens Point,
Wisconsin.

Brooks says the company is moving in
a direction on the commercial side where
they are working on many custom and
high-profile projects, but still do many
residential garage doors where a custom-
er needs a 16 x 7 door.

The door manufacturers they use are
Clopay, Raynor Overhead Door and
Midland Garage Door. The main door
supplier they use is Clopay. Brooks says
they offer a great line of products that are
diverse, with several color options.

www.garageshedcarportbuilder.com 15
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“Their commercial options is greater
than any other and their warranties,
how they stand behind their product, is
second to none”

Central Door has seven straight years
of attaining “Master Authorized Dealer”

status for Clopay. Brooks acknowledges
that it’s because they look for growth and
improvement. “Were constantly adjusting
how we do things internally and how we
handle things in the outside sales world.
As we've grown we've been able to attain
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Above Left: The custom-made “hidden” door
by Central Door for a private residential
carport.

Below Left: Close-up of the custom “hidden”
door for car barn in Plover, WI; shows the
drywall built on the inside of the overhead

door. PHOTOS COURTESY OF CENTRAL DOOR SOLUTIONS.

more equipment, and have the capability
to do jobs that at this point a lot of others
can’t do. That opens up some markets

for us that we continue to grow in that

— without losing what we’ve built the
company on — we've been able to expand
in. Other areas [too], whether govern-
ment projects or municipalities or even
getting heavy into hollow-metal entry
doors, high-speed doors is a big one for
us, and we've done a number of airplane
hanger doors in recent years.”

‘Inside’ the Door

Why they choose and install the
products they use — a diverse type with
varying materials and speeds for different
applications and uses — maintains their
client base and grows their list.

“The high-speed doors travel up to
96 inches per second. The true speed of
the door and responsiveness — a lot of
people don’t realize these are out there”

Brooks adds that in the blink of an eye
these doors are 8 feet in the air.

“We've actually developed internally a
high-speed sectional door that runs at 24
inches per second, which is very strong
in the section overhead door world.

We have got some county garages and
some food processors that utilize these.
That way, it gives you a strong R-value,
rather than with some other high-speed
products [where] the R-value is not quite
as strong. Instead of being an R-value of
4, now you're looking at an R-value of
somewhere around 18 1/2” Brooks added
less materials on high-speed doors makes
their advanced lifting speeds.

Residential clients want the thermal
R-value, the resistance to heat flow loss or
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transfer, incorporated into their work. But, the customers have
to know that what they choose or plan to install has to work
with several factors already in place in their garage and its walls.

Brooks says this is extremely important and they have to coor-
dinate the specific installation to what they have to work with.
They stress choosing what’s best for customers and answering
questions beforehand, especially in a cold-weather region.

“What kind of insulation in the garage are they using to begin
with?” Chris wants to ask their customers. “If theyre putting an
R-31 or 28 in the walls, it doesn’t make a lot of sense to puta 16’
x 7 and 9’ x 7’ [door] with an R-value of 6 in the wall. Essen-
tially you have one wall with 6 1/2 and the rest of the garage is a
value of R-19 or whatever it may be”

Brooks also stresses determining door choice based on the use
of the garage and its space.

“You have to work with it, and it depends on what the use is:
Is there living quarters [coach] above the areas? Is it something
they’re going to heat all the time or when they’re only working
out there? It’s important to us to make sure we're giving the cus-
tomer the best door for the application without overspending.

The fire-proof doors they install are also popular. These
NFPA-tested, designed products work on firewalls at food pro-
cessing plants or paper mills and workshops.

“Sometimes they need a larger opening to get products
through or just a service parts counter that needs a window-sized
fire door;” Brooks says. “These doors will activate upon smoke
detectors or heat detection and will drop on a governed speed —
they’re not just going to drop immediately on somebody being in
the opening — designed to hold a fire back for whatever it may
be whether it’s a 90-hour rating or a 3-hour rating”

Central Door ‘Custom’

Brooks and the company prides itself on performing many
custom-work door projects. Many clients turn to them for cus-
tomized projects not just out of personal or company preference
but as a necessity.

“A boat house door we did is a full-glass hydraulic door — es-
sentially the whole wall on the boat house — and extends out”

Their impressive custom work prompted the door manufac-
turer supplying the component to post and profile the project on
their website for marketing.

Three years ago the company completed a large custom car
barn in Plover, Wisconsin, which is where Central Door is
based. The client wanted the overhead doors to be “invisible.”

“We put these doors in and designed them to go straight up,
but they literally had to have a wall built on the inside of the
overhead doors. They are dry-walled and have wainscoting on
the bottom. So, other than about a 3/8” gap on each side of the
door, it looks like a complete straight wall”

Brooks’ client required precise, custom work done, as there
are rare, expensive cars parked inside the car barn including
Model-T, Model-A Fords and others.

“[These projects] are the kinds of things we are able to do.
Quite frankly we designed and ‘evolved’ these doors” They use
doors in custom projects like these and design them internally,
without outsourcing, for this step in the install. “We are able to
produce these and they are functioning at a level they should be.
We designed all these doors,” Brooks says proudly”

They also complete custom work for the aviation industry.

“We’ve done a number of airplane hanger doors in recent
years. Those tend to be very high-end, involved projects. We
currently have one that’s coming up for the Waupaca Foundry
for their new jet that they just bought”

Their work with the Rhinelander Hodag Dome in Rhineland-
er, Wisconsin is another unusual large-scale job.

“We did all the fire doors and concession rolling grills and
overhead doors”
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Brooks added their growth is due to
experience and the company performing
custom projects where there’s a limited
amount of workers available for these
specific types of jobs.

Providing ‘Solutions’

When it comes to residential work,
why they are where they’re at today is
through recognizing the needs and issues
facing the homeowner who wants a new
garage door, as well the wants of supplier
and builder.

“I think availability is the No. 1 issue
right now. Getting products is a huge
struggle with supply chain issues. With
the number of dealerships and the size
that we are, and the inventory that we
hold, we are able to supply that”

Their showroom and product choices
are other key factors for their growth.

BUSINESS PROFILE

Finally, they fall back on their aforemen-
tioned motto and apply that to every
residential customer, creating a word-of-
mouth scenario.

“I think credibility is a big one. When
they come to us and a product is installed
they know what they are getting for their
money.’

On the commercial side for who a
company chooses, Brooks considers com-
petitive bid a salient factor.

“Following that is financial stability,
then capability of following through on a
large-level project that will be on display
to the public”

Brooks says they have a diverse staff of
electricians, fabricators, certified welders
and mechanics, which enables them to
develop, design and follow through on a
customer’s vision.

“A customer calls us, we show up, they

ROOFING
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The only publication dedicated to the
effects of weather and climate on roofing.

Roofing Elements Magazine deals with the physical environment and
how “Elements” like heat, moisture, wind, and sun affect roofing. The
Elements need to be considered in every aspect from material choice
and design to installation techniques. Roofing Elements Magazine
provides both industry white papers and institutional knowledge from
the experts who learned their trade in the real world.
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point at the side of a building and say, ‘I
would like to have overhead doors here,
or we have equipment we need to get
in here. What can we do?” We can show
up, cut a hole in the side of the building,
frame it out, trim it out, install the door
and have everything operational turnkey
without them having to hire anyone else”

Brooks says another final point for
residential customers and garage door in-
stallers is a routine maintenance regimen.
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expect that to work every time you press
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In our climate the cables get and have a
tendency to rust. GSCB
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Rising Importance of
Payments and Systems

Efficiency, organization vital for manufacturers and dealers

BY RICHARD MASHBURN, RTO NATIONAL

he steel structures industry has experienced an

unprecedented two years of both simultaneous

successes and struggles. Historically high demand

and average purchase price has combined with

the meteoric rise in materials and labor costs and
shortages.

Unfortunately, the demand has begun to soften while prices
and costs have continued to soar. Like many other industries
such as auto, boat and RV, the supply shortages have peaked
prices at the limits of many consumers’ ability to reach. Cash
purchasers are becoming more concerned about letting go of
their money as inflation bites into their budgets and pockets
with no more stimulus checks in sight.

Enter payments and systems.

With less cash and greater uncertainty impacting the pur-
chaser, the ability to offer affordable payment options, flexible
terms, walk-away options and easy-to-use platforms is becoming
critical. The offering of payment options parallels the need for
improved systems that are both easy to interact with custom-
ers and offer these options while continuing to help manage the
business. Gaining efficiency and organization will be critical
to working through these inflationary times and keeping costs
down to help maintain a competitive advantage.

Marginal Detail
In times of surplus and high demand, it is easy to ignore the

Checkout

Dusposit Amount (15%) 5175185 {
Do Uipon Dalivery; 519,108 35

&

() imansimans

outh Cacoling

() comant

O et
Buiding Estimate: $11,693.00 () saphan
Material Surcharge: 51.169.30 O o
Totsk: §12,862.30

Frel i Payras) Cptos

() Lense (Rest T D

Fragrwang

20 GARAGE m SHED m CARPORT BUILDER / JUNE/JULY 2022




BUSINESS BUILDING

details and the extra sales along the margins of your main offer-
ing. But as times tighten and customers become harder to source
and close these will be the things that decide success.

RTO National has committed its programs and resources
to offering ways for manufacturers and dealers the maximum
opportunity in Lease Purchase and Finance options while giv-
ing access to our primary operating platform that integrates
into configurators and websites. It then provides point of sale,
inventory management, transportation and installation schedul-
ing and management, backend processing, reporting, market-
ing and much more all from one system. We have also reduced
documentation and information needed for customers to apply,
raised finance and lease limits to accommodate rising prices,
and simplified all the online applications.

No matter the choice of payment provider or system provider
chosen, the importance of being able to transact quickly, easily
and efficiently will be a driving factor to success this year and
over the next several years.

Conclusion
Inflationary headwinds and consumer stressors
show no signs of lessening and are likely to

continue to increase in the near term.
As interest rates go higher to slow
inflation, they will have an im-
mediate impact on most
credit cards and other
unsecured finance
options used by
many to purchase
items like steel structures
and sheds.

In the large building market, the same
will be true of home equity lines and lines
of credit. The good news is that programs like Lease Purchase
become more prevalent and help overcome these obstacles.

GSCB

RTO NATIONAL

rtonational.com/dealers

I’ rtomarketing:

EXPERIENCED
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SELLING POINTS

Opener Upgrades

Wi-Fi Garage Door Opener Pros and Cons

BY RANDY SWIGERT
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mart home technology is

an industry that continues
to grow in popularity. More
importantly, this industry

is growing in functionality.
Smart garage door openers are becoming
more and more popular as technology
and smart home devices continue to get
better.

In recent years, technology has been
developed that allows homeowners to
operate their garage door through an
easy-to-use application on their smart-
phone. These latest openers provide mul-
tiple features for ease of use and security
functionality. However, there are those
who question if this new style garage
door opener is worth the extra cost and
possible risks.

Here are a few talking points to discuss
with your clients about upgrading their
old garage door opener with a Wi-Fi-
enabled one.

Ability to Close from Afar
Leaving a garage door open is one
of the easier ways to make a home less

secure. A Wi-Fi-enabled garage door
opener will give homeowners
peace of mind by allowing them
to see if the door is open from
anywhere and allow them
to close it with a tap of the
screen on their smart-
phone.

Many people leave
their garage door open
while working in the
yard or when they
are at home. This
allows potential
thieves to easily
swipe anything
out of the garage be-
fore owners even realize
it. Smart garage door openers will send
alerts on a smartphone application alert-
ing the homeowner if the garage door
has been open for a preset length of time.
Homeowners can change the time within

SELLING POINTS

the settings of the application. The ability
to receive these alerts will help relieve
their worry about leaving their garage
door open.

Keep Track of Who
Enters and Leaves
If you have a client who wants to
make sure their kids made it home from
school or swear they closed the garage
door when they left for work but can’t re-
member, smart garage door openers will
let them know. These openers will give
a complete log of every time the garage
door is opened or closed. Some garage
door openers even come with built-in
two-way audio so they can speak with
visitors through the app.

Keep Deliveries Secure
Approximately 1.7 million packages
are stolen each day in the United States.
Installing a smart garage door opener
allows homeowners to keep their packages
secure. Amazon Key In-Garage Delivery
works with smart garage door openers to
keep packages safe. Speak with your cli-
ents to see if package theft is an important
factor for them in choosing a
garage door opener. If
so, talk to them about
installing a Wi-Fi-enabled
garage door opener, such as
those from LiftMaster, that
they can open remotely for the
Amazon delivery person. Ex-
plain to them how the operation
works. The garage door will open
and when the delivery is complete
the garage door closes.
Some garage door openers come
with an additional security cam-
era that can be installed and
view the inside of the garage
directly from the application, which
adds extra security and safety to the home.

Never Replace a Remote
Installing a smart garage motor allows
homeowners to always know where

their remote opener
is located because it
is directly on their
phone. Most people
don’t go anywhere
nowadays without
their phone, so this is a
convenient addition to the other features
these devices provide. It also helps them
save money because replacing a remote
can cost upwards of $50 for some brands.
By explaining this unique application for
Wi-Fi garage door openers, you can gain
trust with your clients. They will see that
you aren’t just out to make a dollar but
are there to help them get the best secu-
rity device for their home. This will likely
lead to return business or referrals.

Quality of Build

Smart garage door openers feature the
latest technology to provide security to
the home. They are also built with high
standards so homeowners can be sure a
smart garage door motor has the power,
durability and longevity needed to serve
their home. Many of these motors come
with steel-reinforced belt drives and
heavy-duty components like gears and
drive trains.

If security and ease of use are impor-
tant to your clients when deciding on
a new garage door opener, you need to
explain the quality of smart garage door
motors. These devices are convenient,
easy to install and set up, and they are
durable enough to last for years. The
added security smart garage door open-
ers provide is unparalleled to traditional
openers, so speak to your clients during
the sale process so they can better under-
stand these machines. GSCB

Randy Swigert is the owner of Tri City
Garage Doors [https://tricitygaragedoors.
net/] in Fort Collins, Colorado. Tri City
Garage Doors has been bringing top-of-
the-line garage door service and repair
needs to the Ft. Collins area for more than
20 years.
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Close More Sales With
Eco-Conscious Consumers

How shed builders can respond to trend

BY LP OUTDOOR BUILDING SOLUTIONS

s concern for the health of our planet rises, many
consumers look to sustainable living. They’re
more eco-conscious than ever, and their prefer-
ences have begun to include sustainable building
roducts for remodels, home additions and even
sheds. Concurrently, the construction industry has begun to
work toward greater sustainability and reduced impact on the
environment, giving builders the opportunity to connect their
clients with the sustainable products they want to use.
Manufacturers of shed materials can provide answers to your
customers’ needs for sustainable options, providing a resource-
ful way for you to respond to this growing trend. In particular,
engineered wood manufacturers offer a sustainable choice that
helps your clients feel great about both the look of their sheds
and their possible impact on the environment.
Let’s examine how you can connect eco-conscious customers
with these options.

The State of the Construction Industry
and Green Building

To understand how to answer your customers” concerns about
green shed building, it’s critical to take a look at the state of the
construction industry in terms of its possible impact on the
environment.

The construction industry, as a whole, consumes a significant
amount of energy and material, which makes sustainability a
challenge from the get-go. In fact, the industry accounts for
almost 40% of the world’s carbon emissions collectively, per the
World Green Building Council [www.worldgbc.org].

However, construction industry professionals are making
great strides toward helping the industry become more environ-
mentally friendly and aware through green building programs,
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greener manufacturing and more sustainable products.

On the consumer side, around 85% of people report they've
shifted purchases toward more sustainable options within the
past five years, according to Business Wire. While some genera-
tions are generally less concerned about eco-friendly products,
almost two-thirds of people report being interested in sustain-
able products for construction.

It’s safe to say that sustainability is high on the list of many
consumers’ concerns when it comes to making new purchases.
Shed builders can bet those concerns will pop up when discuss-
ing shed builds with their clients. But how can you translate a
customer’s desire to use eco-friendly products to the construc-
tion of their shed?
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What Makes a Structure Eco-Friendly?

The World Green Building Council outlines a few character-
istics of a structure that can help make it “greener” (or eco-
friendly) [https://bit.ly/3JRHox4]. For example, green structures
may use materials that are non-toxic, ethical and sustainable.
The structures themselves may efficiently use energy or water
through various components such as the way they’re built or the
installation of water-efficient bathroom appliances. Even more,
they may be built with products that are efficiently manufac-
tured. Green buildings can vary widely, but overall they can
help to eliminate negative impacts to the environment by using
natural resources wisely.

While homes and other large structures, such as office build-
ings and hospitals, may be what comes to mind when you think
about green building, even the smallest structures — such as
sheds — can be built with eco-consciousness in mind when you
consider reducing impact to the environment.

An Eco-Conscious Shed Choice: Engineered Wood Engineered wood materials for sheds are becoming a popular choice
There are many materials you can use to achieve the look your  for the eco-conscious. courtesy oF Lp BULDING sOLUTIONS.
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customers want for their sheds — vinyl, metal and more — but
not all offer the same eco-friendly characteristics that come with
choosing engineered wood.

Engineered wood products may be deemed “environmentally
sound” when they are sourced from sustainably managed forests
in accordance with Sustainable Forestry Initiative® (SFI°) stan-
dards. Some manufacturers, including LP Building Solutions,
also help ensure that all forests are regenerated and replanted
to provide future generations with the resources they need. Re-
planting and regeneration help increase the number of younger
trees, which sequester carbon at higher rates.

Ultimately, using engineered wood products can help make a
positive contribution toward mitigating climate change.

Efficient and Eco-Friendly
Manufacturing Processes

Engineered wood products for sheds may also be deemed
“eco-conscious” when they are manufactured with efficiency and
sustainability in mind. For example, at LP, 99% of each sourced
log is used either in production of product or to power the
plants in which those products are made. All binding agents and
resins used in the process are low emitting as well.

In addition, the vast majority of what leaves the LP manufac-
turing facilities via emissions stacks is water vapor. The company
captures almost all gaseous emissions so that the environment is
minimally affected.

Pairing Style with Eco-Friendly Choices

Engineered wood products aren’t only an eco-conscious
choice — they can also help your customers get the look they
want for their sheds when it comes to style. Because they can be
used to achieve a variety of styles, engineered wood products
(including siding) can be used on almost any shed design.

You may have customers looking for a cabin-like appearance
for their shed, so siding that looks like traditional wood (with
increased durability due to its engineered design) is a great fit.
For those looking for a more modern take, engineered wood
panel siding can be used to achieve the board and batten style.

Some customers may think they have to sacrifice style to use
eco-friendly materials, but with engineered wood, thats not the
case. When a client is interested in trying a more sustainable op-
tion, you can steer them toward engineered wood — and reveal
the beauty of the products to seal the deal.

Starting the Conversation
About Eco-Conscious Materials
When you meet with a shed customer, you'll likely cover
many topics as you begin to plan their projects. For clients
specifically interested in green building products, this topic will
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Engineered wood products are deemed ‘environmentally sound’

when sourced from sustainably managed forests.
COURTESY OF LP BULDING SOLUTIONS.

come up early. They will want to know how your process and
materials choices stack up against green building standards.
Here are a few strategies for navigating these conversations:

Ask questions. Discover your customers’ expectations for
their sheds. Aligning up front on what you will be able to deliver
can help the process run more smoothly.

Focus on their priorities. When you combine budget with
preferences, at times you may have to help your customers com-
promise. You can make the process easier for them by suggesting
answers to their top priorities first and moving down the list.

Provide take-home information. Have materials on hand
that your customers can take with them after your conversation.
This will help them keep your business and materials choices
top-of-mind while allowing them to think of further ideas to
discuss at a later date.

And for the customers who don’t bring up sustainable choices
as a priority, covering how your product selections come with
minimal impact to the environment can still help build trust. It
will show your clients that you've chosen materials thoughtfully
and intentionally with regard not only to their shed project but
to the environment overall.

Closing More Sales With an Eco-Conscious Choice
As a shed builder, keeping tabs on your customers’ concerns
and interests is a critical part of your business. As eco-con-
sciousness remains top of mind for many, offering sustainable
shed-building materials can help you close more sales and gain
future business with customers who are pleased with your work
— and spread the word. GSCB
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Delivery Equipment
Know-How

Expert guidance for your trailers and shed-movers

he delivery of an invest-

ment, whether a shed

or other building, to the

location of choice has

several variables to take
into consideration. Expert guidance and
operation of machinery by professionals
is going to be on the minds of all in the

BY ANTHONY BRASS

project, especially those who hire for the
job.

Steve Borntrager of Cardinal Manu-
facturing and Reuben Miller of Pine Hill
Trailers explain the general practices of
planning and operation of delivery equip-
ment by the pros, and what all involved
need to understand before, during and
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after the critical phase of moving a shed.

GSCB: What are the most important
factors to know before choosing the cor-
rect trailer and Mule for a shed-moving
project?

SB: First you should consider what
size sheds you will be delivering, and

Cardinal
b Manufacturing’s

Mule 524 in action.
COURTESY OF CARDINAL MANUFACTURING

Lif]
} '_J:J .I
BT, &

B a5
WP _+ - i

.* i g



BEST PRACTICES

make sure you choose the correct Mule for the size shed you
will be moving. Also, what kind of terrain will you be deliver-
ing in? If it’s mostly on hard surfaces you will want to consider a
wheel model or, if mostly on soft, muddy, sandy terrain, a track
machine would probably be a better option.
GSCB: Why should companies use shed movers and trailers?
SB: The biggest factor will be time efficiency. You can be in
and out much more quickly, which allows more deliveries per
day. With a Mule, you are able to use larger trailers and haul
multiple buildings simultaneously, because the trailer never has
to leave the road or be maneuvered into a homeowner’s yard.
Also, there will be minimal disturbance to the homeowner’s yard
compared to driving a heavy truck and trailer into a yard, and
you have the ability to put a shed almost wherever a homeowner
has room for it, compared to being restricted to locations that
are truck-and-trailer accessible. The traction and flotation of the
Mule gives you the ability to transport sheds across muddy or
sandy terrain where trucks and trailers could never go. Depend-
ing on your locality, using a Mule substantially extends your
hauling season because it’s possible to start sooner in the spring
and deliver later into the fall because of being able to navigate
wet and muddy conditions. Not to mention utilizing most
up-to-date and capable delivery equipment will improve your
company’s image.

GSCB: When do they have to make this important decision
in the shed-moving process, and the planning/steps?

SB: Typically, immediately after deciding to deliver buildings
and when making decisions about obtaining equipment. Home-
owners will expect delivery personnel to have a Mule and will
be disappointed if their shed cannot be placed where they had
planned, so it is of ultimate importance for delivery personnel
have one available. Start by obtaining information and pricing
from the manufacturer or one of its dealers, and asking ques-
tions as to the recommended model for the application.

GSCB: What are the most common delivery/transporting
problems facing shed haulers using the equipment?

SB: I would say, inadequate preparation for sheds by the
homeowner. When your delivery path and sites don’t have
adequate space for maneuvering and placing your shed, such as

tree limbs not being trimmed or the delivery pad drastically out
of level.

GSCB: How have the challenges facing shed haulers evolved
over time?

SB: Buildings continue to keep getting bigger and heavier, so
bigger machines need to be designed to meet the demand.

GSCB: Cardinal and others have an R&D team. What is the
process for testing and developing the right equipment with the
most efficacy?

SB: Customer feedback and feature requests are our No. 1

driver for improvements, and we highly value the feedback we
receive from customers. Our initial designs, as well as stress
testing of parts, are done using 3D CAD software. Next, we use
accelerated fatigue testing to ensure reliability of design and
components and, lastly, we test R&D machines on actual deliv-
ery trucks in real-life situations.

GSCB: What are other aspects of using the right products,
correct company and equipment for the job, that shed owners
should know?

SB: Make sure you choose a shed-moving company that has
the proper equipment and permitting for your job.

s

~

Delivery Site
Requirements

There are certain requirements and needs for on-site
preparation to make the shed-delivery process happen
without incident. The shed manufacturers want their
clients utilizing their equipment without challenges and
the shed owners themselves to understand, prepare and
put into place these necessary prerequisites to move
sheds beforehand.

Cardinal Manufacturing supplies the equipment to
help companies effectively and safely deliver a shed.
Steve Borntrager reached out to a fellow colleague
of his in the shed-moving business who supplied a
delivery site requirement “checklist” as their “Customer
Agreement” sheet. These must be agreed to in writhg
and part of the paperwork signed. The requirements
are in place and must be adhered to for safe, effective
delivery of the customer’s investment:
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Trailers
The trailer plays a vital role in shed and other small-building
transfer/delivery. Reuben Miller of Pine Hill shares his insight:

GSCB: What are technical aspects and challenges of moving
a shed with the trailer?

RM: There are navigations of houses and trees. If you're going
back around a house, what if the ground is sloping toward the
house? All of a sudden, the barn [or shed] - if you're navigating
a side hill - is not straight up and down and is parallel to the hill,
it interferes with the house, the tree. Our trailers can tilt side to
side to make that barn upright, to now navigate that turn. Trail-
ers can make a building upright, parallel to the trees and house.
Trailers can also lift a building up high enough to clear a fence.
Now you can back through the gate. A shed hauler’s life - every
day is different. There’s always something different to navigate.

GSCB: What are other maneuvers and accessories with trail-
ers?

RM: Trailers can go sideways: There’s wheels underneath the
trailer, they go down, they lift the trailer and the load and “walk

T e ——

Side Shift Tail with Extension.
COURTESY OF PINE HILL

you” around and turn - that’s a huge thing, the sideway wheels.
There are barn-spinners: You have a 12’ x 16’ garden shed that
you delivered. The driver gets there and the door’s on the wrong
side. You slide the barn (or shed) back underneath the barn-
spinner, you lift that barn, walk the barn around in a 180-degree
turn and you drop it back down on the trailer. Now the door’s on
the right side. Or, a 12’ x 16’ and the door’s on the side and they
want it backed up against the fence, after it’s finished the door
was supposed to be facing the truck. Now you can take the barn-
spinner, give it a quarter-turn, put it back down and push it off
the trailer. All are accessories to the [Pine Hill] trailer: sideways
wheels, leveling axles, barn-spinners, chain drive, side-shift tail.
Also, shed trailers [should] have a good tie-down system built
into them to hold the sheds on to the trailer.

GSCB: Are remote controls essential?

RM: Every shed trailer needs to have a remote control. The
trailer is used to level the building. Sometimes the driver will be
inside the building [shed] with the leveler and remote, and you'll
be leveling it while the trailer is handling everything. It's how
people get the job done.
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GSCB: How do you decide how the trailers should be built?

RM: We don't just build trailers; we also fix trailers. We see
all the possible problems that happen when trailer manufactur-
ers don’t use quality products. When we started manufactur-
ing trailers we were committed very early in the game to use
nothing but the best. We go to a lot of trade shows to figure out
what components [to select]. We are always on the lookout if
there’s something better. Paint is a big deal. Many manufacturers
don’t “blast” their trailers. All of ours are blasted to get rid of any
oils, dirt and mill scale. Our blasting and coating process helps
prevent corrosion when exposed to road salt. Blasting is very
important.

GSCB: Any advancements to the trailer we'll see for opera-
tors?

RM: Recently, the biggest request for innovation is the abil-
ity to haul larger buildings, 18’ x 70} two- to three-bedroom
homes. That’s becoming regular. As far as navigation to get a
small building into a backyard with a trailer, that part is prob-
ably about as far advanced as it’s going to get, without using a
helicopter. GSCB
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PRODUCT SERIES

ealants and Portable
Buildings

Manufacturer recommendations, reports and factors

BY GSCB STAFF

his is the first in a series of three articles using

information from the USDA General Technical

Report FPL-GTR-169, looking at specific charac-

teristics of degree of movement, sealant-substrate

compatibility and adhesion-surface preparation
and how these apply to portable buildings.

In traditional portable sheds, weather tightness is not usu-
ally as critical as in a home or other residential building. With
“sheds” becoming larger in size and filling roles previously
reserved for traditional buildings, the ability of sealed windows
and doors to withstand the rigors of moving presents a chal-
lenge. But this is a feature necessary for the “sheds” to compete
with traditional building techniques and affects the life span of
the building.

In discussions with window and door manufacturers, the
typical first reccommendation on sealing is to make certain the
opening is square. This minimizes irregular features and simpli-
fies sealing whether using sealant or tape product. Other aspects
that must be considered when sealing doors and windows in
traditional buildings are porous vs. non-porous substrates and
condition (clean, moisture free, etc.) of the surface.

These same factors still apply to portable buildings, but face
additional challenges. Portable buildings lack the rigidity of per-
manent structures, which increases the importance of adhesion
and flexibility when sealing doors and windows. These challeng-
es are most notable in climates with extreme heat, cold or sun.

From the USDA General Technical Report FPL-GTR-169:

“Standard C 920 specifies resistance to cracking at
elevated temperature, at cold temperature, and after ex-
posure to ultraviolet radiation. Conformance with ASTM
C 920 generally is an indication of superior performance,
although a simple statement of conformance to the stan-
dard does not fully describe performance. The standard
recognizes five different classes, categorized by the degree of
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movement between substrates that the sealant can tolerate.
Classes range from a Class 100/50, indicating that adhe-
sion and cohesion meet acceptance criteria at 100% elonga-
tion and at 50% compression, to a Class 12%, indicating
that adhesion and cohesion meet acceptance criteria at
12.5% elongation and 12.5% compression. ASTM C 920
(indirectly) specifies limits on maximum allowable shrink-
age of sealant during extended cure. Latex acrylic caulks
usually shrink enough during extended cure that they will
not meet this particular requirement for conformance

with C 920. Uncured latex acrylic sealant can, however,
generally be applied successfully to cured sealant of the
same type. A wide variety of emulsified resin (“latex”)
caulk is available, ranging from low-cost products that may
incorporate vinyl rather than acrylic polymers and that
meet none of the performance requirements of C 920 to
products that meet all except the shrinkage limitations of C
920 Class 25. Latex acrylic products are in many ways the
easiest of the sealants to use. In residential building, where
the knowledge and skill of applicators may not be well de-
veloped, latex acrylic sealants may provide performance as
effectively as silicone or polyurethane sealants even though
they do not match the performance of these (usually higher
cost) sealants in controlled laboratory testing.

Joint Dimensions Matter In narrow joints, a given
amount of differential movement between substrates trans-
lates into relatively large strain rates in the sealant. ASTM
C 1193 makes no recognition of sealant joints narrower
than 6 mm (0.25 in.). Figure 8 shows a 6-mm- (0.25-in.-)
wide perimeter butt sealant joint around a residential win-
dow, which was in accord with the window manufacturer’s
installation instructions. ASTM C 1193 states that accept-
able sealant joint depth varies with joint width and sealant
type. A generic rule for joints up to 13 mm (0.5 in.) wide is
that joint depth should not exceed joint width. Minimum
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Figure (Pic.) 8—A perimeter sealant joint around a contemporary
flanged window. The joint is of appropriate width at 6 mm (0.25 in.).
The joint had been in service for roughly 3 years when photo was
taken. Joint is mostly intact, but some adhesion failure is evident at
lower right corner. As is common in residential construction, neither
bondbreaker tape nor sealant backer was used. Joint failure is likely
the result of three-sided adhesion, an unprimed siding edge, and
other-than-ideal sealant width-depth ratio (sealant depth exceeding
width).

acceptable joint depth varies with the sealant type, and
sealant manufacturers rarely if ever provide minimum
depth recommendations to retail customers. With butt
joints (Fig. 6), some minimum depth dimension at the
substrate surfaces is necessary for adequate adhesion. The
hourglass shape of the sealant cross section that can be seen
in Figure 6 is considered desirable, as it provides the great-
est possible adhesive-bond area at substrate surfaces and
provides a region of relatively low stiffness at mid-width of
the joint. Tooling of sealant results in surface concavity that
provides in part for the hourglass shape of the sealant cross
section. With sealants that shrink during cure, concavity of
the cured sealant joint surface is likely to be accentuated,
and as a result, sealant depth at joint mid-width may be
less than anticipated. When using sealants that shrink,
making some trial joints to identify cured sealant depth at
joint midwidth can be instructive.”

Takeaways from the technical bulletin:

o The gap between different substrates has an obvious effect
on the ability of the sealant to seal.

« Tooling the sealant (using a finger, plastic spoon, etc.) to cre-
ate a concave surface increases the flexibility of the sealant.

« ASTM C920 evaluates how much stretch different sealant
types tolerate; this affects shrinkage over time and flexibility/
motion that can occur when moving.

The best weather-tightness will occur when the openings are
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Figure 6—Cross-sectional sketches of butt sealant joints. Virtually
identical sketches can be found in ASTM C 717-05, Standard
Terminology of Building Seals and Sealants.

square and sized as precisely as possible for the window and
door. Select the best sealant for the environment and substrates
it adheres to and complete the joint with tooling to increase the
flexibility of the seal to withstand shrinkage and the additional
rigors of moving the building. GSCB

Useful links:
ASTM C920: https://www.astm.org/c0920-18.html
USDA General Technical Report FPL-GTR-169: https://www.

[pLfs.fed.us/documnts/fplgtr/fpl_gtr169.pdf

Please read the next article in our Product Series for more.
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é‘arports and
Condensation

Moisture and elements play factor in client purchas@

ithout fail, “Protec-

tion” shows up as

the No. 1 item on

lists ticking off

the benefits for
consumers owning a carport. Protection
from elements, the sun, weather and
even protection against criminal activity.

BY DRIPSTOP

What is not mentioned or, more
importantly, rarely even thought of when
consumers are considering buying a car-
port, is condensation. There is moisture
in the air in the form of water vapor. The
amount of water vapor in the air is called
humidity; where there is humidity, there
is condensation. Think about an ice-cold

glass of water on a kitchen table. When
lifted, it leaves a ring of water. This is

a great example of how the humid air
around us condenses into water.

That same principle works outside the
home as well. Imagine an early spring
day where yesterday the temperature was
above 65 degrees, and then last night the

Condensation will form on the underside of cold, untreated roofing panels when warm, humid air rises and hits the metal. Pre-applied mem-
branes absorb the moisture and release it back into the air as humidity. courtesy o brIPsTOP.
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low was just above freezing. Their mail-
boxes, cars, swing-sets, lawn ornaments,
and just about every solid surface outside
will be covered by dew or moisture from
condensation. Condensation is moisture
that forms on a cold surface exposed to
warm, humid air. A client’s bare metal
carport will condensate and drip the same
way that glass on the kitchen table and the
mailbox outside will; it’s a matter of science
and Mother Nature.

Wet air is actually lighter than dry air.
They must imagine the situation in their
carport when nighttime comes; there’s
warm, wet air inside, which is lighter
than the dry air. That warm, wet air rises
and hits the inside of the cold metal roof,
where the air cools. (Cold air doesn’t hold
as much moisture as warm air.) Water
literally falls from the air as condensation droplets until the air
is back down below the dew point. The bigger the temperature
difference, the smaller the humidity level it can handle before it
starts to drip.

So, if the No. 1 reason they’re buying a carport is protection
from the elements — and now knowing the carport is exposed to
humidity - each owner must determine: Will it be okay to allow
condensate to rain down on the contents below? In some cases,
the answer will be yes. One of those would be if the carport is
for protection from the sun, where the carport’s primary goal
is to provide shade. However, if the answer is no, and the goal
is to provide the most protection, then a condensation-control
product should be offered and used.

There are a couple options they can request: insulation or a
condensation-control membrane. Insulation is used to pre-
vent condensation from happening in the first place. Correctly
installed, insulation works by keeping the warm humid air from
rising to the cold bare metal.

A pre-installed membrane, like DripStop, catches the mois-
ture overnight and releases it back into the air during the day.
DripStop is factory applied to the steel panel during produc-
tion, so it is designed not to scratch or tear off.

Since the membrane is adhered to the steel with a rubberized
glue, it also provides an additional layer of corrosion protection
to the underside of the steel. A client’s 10’ x 20’ carport with
DripStop installed will hold about 5 gallons of moisture.

Since consumers are putting up a carport to protect their
possessions, they should think about condensation. The steel
won't give full protection on its own. Condensation is some-
thing they need to think about ahead of time to get the very
best protection from condensation. GSCB
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DripStop installed in the carport roof prevents condensation and
COrrosion. COURTESY OF DRIPSTOP.
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BUSINESS CONNECTIONS

Graham Good Deals

-Log Cabin Siding Wood & Vinyl  -Rebar & Concrete Wire
-1x6 & 1x8 T&G Knotty Pine -Fence Post & Fence boards
-2x6 T&G SYP & Treated -Wood Barn Siding

-6” & 8” Cedar Bevel Siding
-Framing & Treated Lumber

-Used Guardrail
-20’ & 40’ Used Cargo Containers

OUR DIRT CHEAP PRICES ARE POSTED ON OUR WEBSITE
OR CALL FOR A DELIVERED PRICE TO YOUR LOCGATION

=

A.W. GRAHAM LUMBER LLC [V a4

Website: www.grahamlumber.com m

Phone: 1-877-845-9663

PREMIUM QUALITY

ROLLFORMING MACHINERY

= Let:DMI complete your buﬂdmg project
- W|th‘Code Approved-& Warrantied

" REFLECTIVE INSULATION * POLYCARBONATE PANELS
SOLID & VENTED FOAM CLOSURES

855-800-8878

! www.directmetalsinc.com

—

PROFILE OPTIONS

.

EVERLAST Il

WHY EVERLAST?

AZM® with Activate Technology
COLORBOND® Paint System
Cut Edge Corrosion Inhibitor (CECI)
Heat forming
Most corrosion resistant panel in the
industry

EVERDRAIN

Everlast
Roofing, Inc.

OUR NAME SAYS IT ALL
10 Enterprise Court | 7180 N 050 E 24 JR Mains Drive |161 Grand Valley Ave

///AZM Colerbond
‘o ACTIVATE TECHNOLOGY Lebanon, PA 17042 |Howe, IN 46746 | Bridgton, ME 04009 | Orwell, OH 44076
FOR MORE INFORMATION CALL: 888.339.0059 OR VISIT US AT WWW.EVERLASTROOFING.COM

Lebanon, PA Howe, IN Bridgton, ME Orwell, OH

Manuiacturer of Holl Forming Equlpment

Phone: (330) 674-4003
Fax: (330) 674-4035
Email: acu-form @safecommail.com - Website: acuformequipment.com

ROLL FORMING EQUIPHENT

TAKE THE GUESSING OUT OF THE INSTALLATION.

Will the pipe flashing you have handle the correct pitch?

The NEW and IMPROVED Master Flash® Roof Pitch Data Calculator
From the largest to the smallest Pipe Boots Available

TORI0

o

Master Flash®
Roof Pitch Data
Calculator

Fight Condensation Without Insulation

DR!PSTOP

control

Ask for it from
your preferred

P b o
Condensation

steel panel
supplier

www.dripstop.com or call us at: 1 (937) 660-6646

e Screws °* Closures ¢ Ridge Vent
¢ Pipe Flashings ¢ Butyl Tape * And much more! %

d L 'J_

Ph: (334) 283-4030 - FAX (334) 283-4032
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BUSINESS CONNECTIONS

Toew b

SLIDING DOORS

DOORS THAT WORK!

960 E Cemetery Ave, Chenoa, IL 61726
815-945-3667  ibheamdoor.com
ibeamdoor@gmail.com

WE ADD THE VALUE TO THE METAL

« Automation

Systems
— v « Metal
T T F Construction
n | Rollformers
MARION : yit g - o

MANUFACTURING S o F 4 Processing

« Forming &
Fabrication
« Recondition

Existing
Machines

Master Tappers”
=33 3= b= G
—_— e

-h Daw Popwtier Cofowd pald Eradem
m:ul o muteh pour painfes
wivef supplier's warmndy.

@ Green Post’

Planet Saver Industries

THE MOST AFFORDABLE, ALL-IN-ONE
SOLUTION FOR IN-GROUND POST DECAY
AND UPLIFT RESTRAINT

P (610) 377-3270

www.planetsaverind.com Made in the USA

UNION

CORRUGATING COMPANY

Your Roof. For Life!
On Time and Complete! ™

www.unhioncorrugating.com
1-888-685-7663

Metal Roofing, Metal Panels,
and Metal Building Solutions

- q Lt
TGNEEVER
. POST PROTECTION
The “Original” post protector

*Low cost - Easy slide on
¢ Also available, RFASHIISKIRIA board protector

sales@plastisleeve.com
Toll free 877-775-3383

www.plastisleeve.com

CLASS V/A
Fire Rating
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Your Single Source

Pre-Cut Rollformers Equipment Provider

Post-Cut Rollformers
Trim Folders

Trim Rollformers

Slit & Recoil Lines

THE BRADBURY GROUP

1.620.345.6394
bradburygroup.com

Controls
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BUSINESS CONNECTIONS

Proudly Serving Customers Since 1998!

BENS AFE-WAY

EE ; I l GARAGE DOORS 7
i g { P -;::..WI-
www.runE.;rtﬁhsnlﬁ.cnm s | - F/fl{?ﬁ “

BUY DIRECT AND SAVE! gmmai | : A Lifetime of Quality and Relationships

We are the manufacturer specializing in:

» Metal Roofing

» Post Frame & Tube Buildings

» Pre-Engineered Metal Buildings & Storage Solutions
» Components and Accessories

E F E » 45 Year SMP Paint Warranty
» Over 20 Colors Available
» Order Today, Pick-Up Today it
» On In-stock Roofing & Supplies Call Today 1-800-581-4645

1 » Delivery within 72 Hours on Most Products

¥ SRD/ANNUAL it &

Construction
oliformin

e w=SHOW

SSG Classic Snow Stoppers

Made of aII stalnless steel Products RMG Premium Snow Stopper OCTUBER 26'27 2022
Made out of.14-gauge stainless steel. . ) F
New Orleans Ernest N. Morial Convention Center
Contact us and we can
give you all the detailst ~WE WELCOME FOR MORE INFORMATION CONTACT GARY REICHERT:

717-209-0418 WHOLESALERS! gary@shieldwallmedia.com  715-252-6360

DID YOU KNOW?

It costs less to buy a Business Card ad than it does to have cards printed.
We even give your “cards” to more than 40,000 potential customers.

Actual Card Size
(3.5” x 27)

FOR MORE INFO CONTACT MISSY BEYER:
missy@shieldwallmedia.com 920-216-3007

RYEIL. Rolforming Bural  S3UTEDER IRAMEBULDINGE ZSER0ENS

Magazine
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Octagon Pavilion. courTEsy oF GRABER POST BUILDINGS

JECT:
PAVILION

Case Studies

BY LINDA SCHMID

Graber Post Building’s Octagon Pavilion

Graber Post recently built this octagonal pavilion. According
to Trent Wagler, this structure is much different than those
their crews are typically used to building, as it's composed
without sides, windows, doors, metal roofing panels, and posts
embedded in the ground.

The biggest challenge for these types of builds is the overall
design factor due to its unique qualities, Wagler said, including
picking out the right lumber, stain, roof pitch, roofing materials
and more, since they have probably done less than 10 shelters in
the last 10 years.

The in-house CAD team put together some sketches and plans
for this build, a 26’ x 26’ octagon. The pavilion was designed to
stand out, except for the asphalt shingle roofing. The client chose
solid sawn cedar posts for the framing and they wanted shingles
to match the other buildings on the property.

Wagler credits their builders with their ability to be efficient
even with non-standard builds. “Graber Post Builders is very
fortunate to have crews with Amish/Mennonite backgrounds.
Their work ethic and construction skill is second to none. When
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they arrive on the job site, their focus is solely on that job and
ensuring it is done correctly” The builders’ efficiency is what
allows them to bid a project like this and be competitive in the
market Wagler concludes.

Rendering of the Project. cOURTESY OF GRABER POST BUILDINGS



Greiner Building’s Double Roof Pavilions

Nolan Gerber, Architectural CAD Drafter and Materials
Specialist at Greiner Buildings Inc. has designed several
pavilions for clients. He finds that these builds are different due
mostly to the special design in the roof system. His buildings
generally have a gable roof, whereas the pavilions have a hipped
double roof feature.

“The first structure we built using the double roof design
had to be drawn from scratch by the truss designer based on a
design in an advertisement for a canopy. We have used the term
‘Double Roof Pavilion’ in our naming system, and pictures on
our website have elicited several requests for quotes”

Gerber says that the pavilions they build are designed to last
a long time. The hipped roof with Y post bracing shown in the
photos are design elements that worked well in their porch
designs so he brought them into the gable designs. They bring
added support to buildings that have no walls. Tying the hip cap
trims into the ridge helps the roof shed water properly, a trick
from a job that had an octagon roof.

Most often, clients do not request that they match the
aesthetics of other nearby buildings, usually they’re just
matching colors.

Designing these pavilions has been a nice challenge to
face. Gerber says that with each additional structure, the new
challenge is to make the building easier for their crews to
construct.

Double Roof Pavilion. courTesy oF GREINER BUILDINGS

Custom Nameplates

,\_/\./
identiGROW

Identify your products. Grow your business.

FREE samples
and information!

Jon Wendell

I @10 I8e]] ' [ef Contact Us Today!

: e e LR 540.283.9193

sales@identigrow.com

www.identigrow.com

identiGrow EI =

L POBox50 [
Port Republic, VA 24471

GCS2206

3D Plastic Plates - Custom Shapes - Always Legible!
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Memorial Pavilion. pHoTOS COURTESY OF FIFTHROOM.COM

Fifthroom.com Memorial Pavilion

Fifthroom.com builds pavilions, pergolas, gazebos and more.
They have a number of standard designs and engineers for
custom designs. They ship projects out as kits that any quality
contractor can easily work with according to President, Tim
McTighe. “We work closely with builders across the country;” he
said.

One of their more unusual projects is the Memorial Pavilion
they created for St. Mary’s Byzantine Church in Youngstown,
Ohio. This project had a couple of built-in challenges. One of
them was a spring deadline date that forced winter construction.
The crew was out in the snow getting it together.

Elliptical octagon pavillion.
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The second challenge was that they were required to
accommodate the memorial to St. Mary’s first priest, forcing the
structure to become much taller than Fifthroom’s usual build.
The pavilion is 30’ x 36’ and everything was custom-designed by
their engineers, according to Mike Donaldson, project advisor.

The stained glass windows were preserved from the original
church circa 1899 and were carefully incorporated into the
design, a meaningful addition to the build.

Originally the church obtained a quote to have the pavilion
built of stone, but they opted for this design at a third of the
price. The wood is Southern Yellow Pine, kiln dried, and the
most durable pine for building; the ceiling is ivory vinyl. GSCB

This pavilion was demgned around the memorlal
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Light Gauge
Metal Panels

Issues, Remedies and Money Savers

BY LINDA SCHMID

he staff at Garage, Shed, and Carport Builder is

always looking for ways to improve our

publication and in that pursuit, we have changed
the format of our product feature articles.

The objective is to talk to people in the field and
find out what challenges they have with the components we are
featuring. We ask them what they are doing to alleviate these
problems and check with manufacturers and suppliers to see
what they may recommend.

Enjoy this discussion regarding some of the challenges
involved with light gauge metal panels and discover how
some professionals resolve them. Their ideas could save you

frustration, time, and money.

Sharp Edges Can Scratch Other Panels

Challenges are inherent in any job you do and working with
light gauge panels is no exception. One such challenge is that
when metal panels run through a roll former, the sliced end can
be knife-edge sharp and scratch the panel below. How can you
avoid this?

This issue can often be resolved by placing a piece of
cardboard or paper between the panels. Some builders find
that panels are better protected by their makeshift inventions.
Repurposed plastic with foam padding attached works well.
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Q PRO TIPS ON &

Knowledge Sells 5¢reorr

EDITED BY TRACY L. SCHUBERT

Pro Tips On Your Carport is a 144-page book that
helps teach consumers what they need to understand
to build the protective Carport of their dreams.
Consumers need carports to protect their vehicles and
large adult toys from the weather damage and other
harm. Experts share their knowledge to help customers
have happy experiences and end up with what they
desire. The Shield Zone Climate System shares weather
considerations drilled down to the county, to help folks
in states with multiple zones.

Coverage of style options includes:
» Attached or detached

* Wood or metal

e Solar panels

/Positive Customer Experiences Benefit Builders
Being successful can be boiled down pretty simply by
two words: customer safisfaction. Offering and delivering
a good experience makes sales
happen every day. Pro Tips On
books offer you the chance to 3( CAF\'PDRT
deliver opportunity to your clients.

To learn more about our
Affiliate bulk buy options and the
Advanced Affiliate Program that

Pro Tips On lets you personalize an image on
The Inspirational Gallery puts Bogks the cover and 5 internal pages

completed metal and wood options \:\VZ1E S [5 contact:

. . Now tracy@shieldwallmedia.com and
in front of potential customers. kvisit us on Facebook at https://tinyurl.com/hd9xrwah

Also includes content on:
» Types of bases and site prep

* Components like anchors
and post protection

* Carport Myths vs Fact
* Care and maintenance
* Zoning/HOA considerations

Q PRO TIPS ON ==

TO MAIL ORDER ANY OF OUR OFFERED TITLES
PLEASE FILL IN THE HANDY FORM BELOW:

[_] Pro Tips On Your Metal Roof

First Name Last Name Quantity: -

|:| Pro Tips On Your Carport

Company Name Quantity:

TotalCost: -

Email

[] Regular Shipping (7-10 days)
Phone 1 book - $4.50
2-9 books - $9.00 each

Address Quantity shipped: ____

Cost:

City State/Province Zip/Postal
[ ] Priority Mail option (3 days)

Attn. Tracy Schubert 1book - $7.95
Shield Wall Media 2-6 books - $15.50 each

The information can be mailed fo:  po Box 255 SR
lola, W1 54945

Cost:
Cash or check only. Please make checks out fo: Shield Wall Media Total Cost w/Shipping: __
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(LEFT) Uncoiling and rollforming at Hixwood Metal in Stanley, WI.
PHOTO COURTESY OF SHARON THATCHER

Usually if the panels are perfectly lined up and drop down
perfectly, scratching is avoided. Therefore, if you can line them
up just so, you can avoid the whole issue. One way to do this is
to block the castor so the metal drops in the same place every
time.

When moving panels, be sure to pick the panels straight up,
thereby avoiding cutting yourself or other panels. The same
can be said of metal burrs; if you slide the panel you will have
problems and if you run your finger along the panel you may cut
yourself, but lifting straight up keeps the burrs from sticking.

If sharp edges are a sticking point for you, it could be that
the equipment is not properly maintained. Keep a regular
maintenance schedule and be sure to have an extra set of blades
from the manufacturer on hand. Trade the blades out to send
the other set for re-sharpening.

WANTED!

Contractors and construction professionals cite
locating skilled trades people as one of the
major challenges to running their businesses.

Yy | { - 1 i

Readers of Rural Builder, Metal Roofing Magazine, Frame Building News,
Rollforming Magazine, Garage, Shed & Carport Builder and
Roofing Elements Magazine use our publications to stay current
in industry developments and best practices.

REACH THE CONSTRUCTION PROFESSIONALS WHO READ
OUR MAGAZINES TO FILL YOUR VACANT POSITIONS.

Missy Beyer - missy @shieldwallmedia.com - 920-216-3007

NEWFOUND RENTALS

www.newfoundrentals.com
713-322-9348

We aren’t
just another
rent-to-own

company!

Custom Terms
[[3% Proper Funding
Leading Technology
Z%+ Dedicated Partner
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THANK YOU TO THE EXPERTS WHO

PROVIDED THESE INSIGHTS:

e Carport Central www.carportcentral.com
* E&E Sales & Metal Roofing & Trim Hillsboro, WI

*Wayne Sanchez Roofing LLC Goldsboro, NC

* Ameripak Inc. www.ameripak.net

Don't overlook the fact that you may be experiencing
problems with sharp edges due to the quality level of the
machine you are working with. If a lower quality machine
is used for a high level of production, it can result in steel
deformities at the shear.

Making the Roll Smooth

When rolling some metal you can run into problems of drag
in compression and metal stretching so that the panels do not
run smoothly through the machine, possibly resulting in uneven
panels. How do you resolve this?

A bit of lubricant is called for if you have this problem.
Since an oiler can be quite pricey, a little ingenuity can solve
the problem. One company built their own oiler. They created
a wooden frame made with 2x6s the width of the metal and
attached 3/4” memory foam to it with diesel fuel underneath.
The foam soaks up the oil and as the metal slides by it is slicked
up and slides through the machine much more easily.

Pick-Up On The Rollers

Coatings can come off of metal panels onto the rollers and
create a mess that is difficult to clean up. This can be a problem
with galvanized panels. If the pick-up of the coating is severe, it
can mean scraping with a knife and WD40, but this can usually
be avoided.

Check with the manufacturer to be sure that the panels meet
the specifications required before running them through the
rollers.

Ensure that the machine is set to run the correct gauge or
you may end up with a lot of coating on the rollers along with
damage to the panel coatings. You might also apply a protective
film or coating to the panels before running them through the
roll forming machine.

Wipe the rollers down with a clean, lint-free rag periodically
to remove any pick-up and help avoid extreme problems down
the line. A lubricant can help avoid pick-up, too.

0il Canning

Oil canning can occur for a variety of reasons. What are some
likely solutions?
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Cleaning the rollers at Your Quality Metal in Little Suamico, WI.
PHOTO COURTESY OF SHARON THATCHER

Due to the metal’s “memory” of its previous shape, the panel
may develop waves. One way to prevent that is to run the coil
through a straightener or leveler. Straightening can help with
coil set, winding tension, center buckle, edge wave, camber or
crossbow issues. Most of these problems are exacerbated when
panels are long in length; making shorter panel lengths can help.
Also, setting your rollformer to make extra passes over the panel
can help solve the problem. GSCB
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YEARS

For our 40th Gold Key anniversary we will be publishing a 100+ page
special issue, which will be included with the October issue of Rural
Builder Magazine.

HELP US CELEBRATE THE 40TH ANNIVERSARY OF GOLD KEY AWARDS!

CONTEST ENTRY

old Key Awards

ANNIVERSARY
“We Supply the Party Favors”

ENTER YOUR 1982 GOLD KEY WINNERS BELOW:
Mame 10 original Gold Key of

Excellence Award winners from 1982 ilj"
and be added to a drawing to win one \':—Hi"‘
of three $500 Visa Gift Cards courtesy {.:31;
of Rural Builder Magazine. I,IF;'-?: =
WIMNNERS WILL BE HNOTIFIED SEFTEMBER 15TH :.-%—;
AND PUBLISHED IN THE OCT. ISSUE OF =y
RURAL BUILDER "’"‘}:
SCAN BELOW MAIL ENTRIES TO: &)
A Attn: Gold Key 40 Awards ;:f
E5:E Shield Wall Media )
R P.O. Box 255 @
OL%:2H lola, WI 54945

. ¢ ENTRIES MUST BE POST MARKED BY SEPTEMBER )
ruralbuildermagazine.com

For Advertising or More Information Contact:

Missy Beyer ® missy@shieldwallmedia.com e 920-216-3007
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Get Free Business
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We publish a Project of the Month

in each edition of our magazines to
promote best design and building
practices. We have received feedback
from readers that it’s one of their
favorite features in our magazines.

o
e

_h-'—--n---uw-n 1 lder or ‘ ‘&:In‘;i-faémr’you Can
receive FREE NATIONAL EXPOSURE for your

business (free PR!) by sending building details,

a component list, and a brief description. The
component list should identify manufacturers and
models so we can give them proper credit, too!

The general description can include details about
what the customer wanted, special elements, any

other features that make it noteworthy.

These editorial placements are absolutely free!

WHAT WE NEED:

« Component List
« Brief Description

For tips on great building photos read Jeff Huxmann’s article,
« Three to five attractive high resolution images How to Take Great Shed Photos:

(at least one must be the entire building). https://garageshedcarportbuilder.com/how-to-take-great-shed-photos/

Submission is not a guarantee of publication. We reserve the right to edit content.

If you have any questions about the Project of the Month, contact an editor:

Anthony Brass « anthony@shieldwallmedia.com « 920-455-5118
Linda Schmid « linda@shieldwallmedia.com « 920-659-6319
Karen Knapstein « karen@shieldwallmedia.com « 715-513-6767



https://garageshedcarportbuilder.com/how-to-take-great-shed-photos/
mailto:anthony@shieldwallmedia.com
mailto:linda@shieldwallmedia.com
mailto:karen@shieldwallmedia.com

@ PROJECT OF THE MONTH =

Commercial Garage

Carport Central

www.carportcentral.com

ere’s a commercial-sized structure that’s versa-
tile enough to use anywhere. Perfect for a farm,
business or even a backyard. The main building
offers 2400 sq. ft. of fully enclosed, clear-span
space, and a 12’ x 60’ lean-to is included on the

side, as well.

THE DETAILS:

INSTALLER: Carport Central

SPECS: Commercial Garage

SIZE: 40’ x 60’ x 14’, w/ 12’ x 60’ lean-to
ROOF STYLE: Vertical

FRAME: 14-ga. steel

CERTIFIED: 140-30 Certified

ROLLUP DOORS:

(2) 12’ x 12°, (1) 8’ x 8’, ASTA America
WALK DOOR: Blevins, Inc.

WINDOWS: Blevins, Inc.

ADDITIONAL DETAILS:
Convenient points of entry include (2) 12’ x 12’
garage doors and one walk-in door in front, an 8’ x

8’ garage door in back and a walk door on the side.
Three premium windows are included on each side.
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GET MORE INFORMATION ABOUT

PRODUCTS & SERVICES SEEN IN
THIS ISSUE. HERE'S HOW: =

If you are looking for more information from

companies featured in this issue, fill out this form.

Mail the completed form to us, and we will have those companies get in
touch with you. There’s no need to fill out multiple forms; we'll do the legwork for you.

Name (please print)

Signature (required)

Company

Address

City State Zip
Telephone ( )

E-mail Date

Please check one or more boxes to subscribe FREE/Renew for 3 years:
Q Garage, Shed & Carport Builder Magazine QA Frame Building News 1 Metal Roofing Magazine
U Rural Builder U Rollforming Magazine 1 Roofing Elements Magazine

[ would like to receive my subscription: L1 By Mail O Digitally

Q Check this box if you wish to receive our Builders’ Express enewsletter and offers from our partners.
Q Check this box if you wish to receive our Roofers’ Express enewsletter and offers from our partners.
Email address is required to receive enewsletter.

CONTACT NAME & EMAIL (OR) NAME & PHONE NUMBER ARE REQUIRED.
WITHOUT THIS INFORMATION WE WILL NOT PROCESS THE REQUEST.

SELECT A MAXIMUM OF 5 COMPANIES

TO REQUEST INFORMATION FROM:

Company Name: PAGE:
Company Name: PAGE:
Company Name: PAGE:
Company Name: PAGE:
Company Name: PAGE:

| understand that by providing the above information | hereby consent to
receive communication regarding my subscription via US Mail, telephone, and

e-mail sent by Garage, Shed & Carport Builder Magazine. Valid until July 29, 2022

GSCB JUNE/JULY 2022

CHECK WHICH TITLE
APPLIES TO YOU:

U President

1 Owner

1 Partner

U General Manager
U Sales Manager/Rep
U Engineer/Architect
U Vice President

1 Foreman

O Installer

U Other

PLEASE CHECK THE PRIMARY
CATEGORY THAT DESCRIBES
YOUR BUSINESS:
U Builder, Dealer, Remodeler

or Installer
U Roofing Contractor
U Metal Roofing Contractor
U Building Material Dealer/Distributor
U General Contractor/Remodeler
U Manufacturer/Rep of Manufacturer
U Architect/Specifier
U Construction Consultant/Engineer
(1 Building Owner/Developer
U Other (Please Specify)

ENGAGED IN THE
FOLLOWING APPLICATIONS:

U Gutters/Accessories
U Institutional

U Residential

U Agricultural

U Commercial

U Industrial

Send to: Barb Prill « P.O. BOX 255 e lola, Wl 54945; barb@shieldwallmedia.com
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EVENTS CALENDAR

June 13-15

Metal Construction Association (MCA) Summer Meeting,
Rosemont, Illinois

www.metalconstruction.org

July 20-22

Florida Roofing & Sheet Metal Expo (FRSA),
Ocean Center and Hilton Daytona Beach
Daytona Beach, Florida

www.floridaroof.com

Sep 12-16

Building Component Manufacturers Conference,
Greater Columbus Convention Center, Columbus, Ohio
www.bcmcshow.com

Sep 24-26

Western Roofing Expo (WSRCA),
Paris Las Vegas, Las Vegas, Nevada
www.westernroofingexpo.com

Oct 12-14

METALCON, Indiana Convention Center,
Indianapolis, Indiana

www.metalcon.com

Oct 26-27

2022 Construction Rollforming Show, Ernest N. Morial
Convention Center, New Orleans, Louisiana.
www.constructionrollformingshow.com GSCB

GARAGE=SHED:CARPORT

ONLINE
BUYERS’ GUIDE

SCAN CODE FOR 'R
ONLINE |
BUYERS' GUIDE:

garageshedcarporthuilder.com

THE BEST ONE-STOP RESOURCE
FOR SMALL, SPEGIAL USE
RESIDENTIAL STRUCTURES.

@ ADVERTISING INDEX &
ASK THESE ADVERTISERS ABOUT THEIR PRODUCTS TODAY!

Company Page#  Company Page #
BGM SEEEL. ... 7 Leland InAUSETIES INC. ..o 38
AW. Graham LUmMbET........coiurierriiririesisieisiseeseeseeensssenes 37 Marion ManufaCturing........oceeeerereereerereeneiseseeseiseseeseeseseeseesssenns 38
ACU-FOMM .o 37 NewFound Rentals.........courirnierernimernienerereieeeseeesseseneneens 45
ASC Maching TOOIS INC......covvevivieeeeereieeeees e 3, 37 Planet Saver INAUSEHES ......ovevevevevcecee e 38
ASTA America by Janus International...........cccccvvererinreiniennes 9 PlaSti-SIBEVE........c.vurereiiierisier e 38
Aztec Washer Company.........cocveeeerereeienereenieneseeneeseseeseesenens 37 PPG ... e 11
Bradbury Group, The.........cceuinieeiinieeneiseeseiseeeseiseeeseisesees 38 Reed’'s MEtalS........coueeiuriieieirieeieiree e 39
Cardinal MIg. ....cueeereeieree e BC  rFOIL Reflective Insulation - Covertech ..........coovvivvivriiniinnnes 38
DireCt Metals INC........vuieeeieeiireierceicee e 37 RTO NatiONal........cooveeiieieirirciereeee e 21
DrIPSIOP - FILC ... IFC, 37  Safe-Way Garage DOOIS .........cvueeerrireereuriieeerseiesseiseiessessseennas 39
Everlast Roofing, INC. ......covuviviiiriniescne e 37 ShEd HUD ..o 35
Golden Rule FaSteners..........ccoevveurvrereeneriersnereeresssessnseenns 31,37 SNOW SEOPPETS LLC.....oviecicceseesce e 39
Hershey’s Metal MEISter..........coveeeiriieeeirieieireeseseeeseseieenas 25  Trac-Rite DOOIS ....c..coiieerieiireeiseieieiseieeet et 17
[ Beam Sliding DOOKS .......coveviinireireinieiseineeiseiseseississeess s 38  Tuftex by Onduline North AMEriCa ........ccuvcrrevriinireininieiriinenne 5
IAENHIGROW ...ttt 41 UNioN COrruUGating .........cueeeeeurereeeereieeeiseineseeseiseesssssseeseesssenns 38
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Lease to Purchase
Finance |
Rent A

f. 1" -.-5.
,EA¢a,-w~=>r‘~ﬁ '

With unprecedented opportunity and

a booming economy, there’s no year I \
like 2022 for expanding your RD NAL
business. And with our flexible e MANUFACTURING LLC
finance, rent, or lease-to-purchase Our Mules Deliver ™
options, you’ll be outfitted with the 888.323.8737

equipment you need to grow while . .
staying on budget. Give our friendly cardinalmanufacturing.com

leasing department a call today to info@cardinalmfg.net
discuss which option is best for you
andyourbusiness. We’re here foryou.
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